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	Pamela Winikoff


♦ 196 Moody Avenue, Freeport, NY 11520 ♦ 516 546-5341-♦ pammwinnoptonline.net 

Director Corporate Communications


Public Relations / Internal Communications / Delivering Results

Objective:  Seeking senior-level position with a progressive organization where I can apply my creativity and experience to develop programs that promote the brand and achieve corporate goals.

Career Summary: Seasoned professional with demonstrated ability to build corporate identity programs and drive collaboration across large teams to bring complex projects to closure on time and budget.  Focused on achieving measurable results that align with the vision, mission and goals of corporations in the public and private sectors. 

Job Skills:
· Award-winning  professional with competence to direct multi-disciplinary projects from concept through delivery 
· Ability to apply insight and understanding of digital and social media to develop compelling campaigns that strengthen awareness , engagement and adoption among target audience
· Adaptability and tolerance to changing priorities
· Strong media relations skills to drive coverage in print, broadcast and on-line media
· Prodigious writer with extensive portfolio of press releases, by-lined articles, digital content, catalogs, brochures, point of purchase merchandising  and more

Other Skills:
· Creative thinking and organizational skills
· Strong writing and art direction aptitude
· Competent decision maker and negotiator 
· Proficiency with MS Office and Vocus, Burrelle’s and Meltwater PR Management platforms.
   

	Professional Experience



	HENRY SCHEIN, INC. MELVILLE, N.Y.
	2010-2012

	CORPORATE COMMUNICATIONS DIRECTOR, OFFICE OF THE CHAIRMAN & CEO
	



$ 7.5 billion Fortune 300 global health care leader with operations in 25 countries

[bookmark: _GoBack]Recruited to advance corporate and business-level identity programs throughout North America.  Directed integrated communications for the corporation and its five business units.  Developed and executed media plans, write and produce press releases, media advisories, internal communications and C-level communications. Manage PR agencies and vendor relationships. Developed compelling, issues-oriented content, including high-level briefings, story angles, talking points, analysis and digital content.

Selected Achievements
· Developed media plans to promote North American dental, medical and animal health businesses.
· Led targeted campaign to support the introduction of private brand products. 
· Developed industry partnerships to establish reputation as leader in the fight against oral cancer.
· Generated press coverage for flagship “Holiday Cheer” and “Give Kids A Smile” programs.
· Designed and implemented monthly press coverage reporting/analysis system. 
· Worked with key editorial contacts to profile the company’s response to helping customers rebuild their practices after the devastating Joplin tornadoes.
	LEVITON MANUFACTURING, MELVILLE, N.Y.
	                                                    2010  

	SENIOR MANAGER OF CORPORATE COMMUNICATIONS 
	



Global leader in energy management technology with operations in over 100 countries.

Promoted to work with top executives to rebrand identity as North American energy management and EVSE (electric vehicle supply equipment) technology leader with evolving footprint across six continents.  

Selected Achievements
· Led campaign to position LEED-certified world headquarters as a showcase for green building design.   
· Spearheaded print and radio broadcasts to promote sponsorship of Long Island Power Authority’s Commercial Energy Efficiency Program featuring endorsement from Company CEO.
· Conceived and implemented progressive Intranet platform to promote key business initiatives, programs and events to foster employee engagement.
· Worked with outside agency to develop updated corporate brochure, sales and recruitment presentations.

		CORPORATE PUBLIC RELATIONS MANAGER
	                                       1998-2010



	                                         

	Promoted to create public relations department and develop procedures, programs and systems to 
build growing presence in the residential, commercial/industrial, lighting management and OEM markets. Developed integrated messaging umbrella, built solid base of industry contacts and exponentially grew editorial coverage over a 
12-year period.

Selected Achievements
· Implemented strategic initiatives that increased editorial coverage 25+% each year, achieving the highest share of voice in the industry for a 12-year running period.
· Cultivated relationships with industry press, analysts and influencers to dramatically increase press coverage.
· Wrote and placed by-lined articles, case histories and white papers to enhance trade press presence; pitched creative angles to gain exposure in news media and popular technology and home decorating magazines.
· Implemented measurement tools to assess PR’s performance and contribution to the bottom-line.

SENIOR COPYWRITER                                                                                                                     1994-1998  
	


Developed extensive portfolio of catalogs, brochures, spec sheets, new product bulletins, training and sales support materials for hundreds of products used by consumers, retailers and building construction professionals.
Selected Achievements
· Developed series of “Smart Cards” for 25 product families launched to 200-member sales force to support benefits-driven selling initiative.
· Wrote and provided art direction for series of ads introducing residential networking products to trade professionals and homeowners.
· Wrote and designed Contractor Marketing Handbook  and published article series on “Marketing for electrical contractors.”
· Wrote, designed and produced successful Merchandising Manual for electrical distributors.
· Developed direct mail campaigns, brochures, catalogs, video scripts and complement of marketing materials to drive cross-market product sales.

	EDUCATION /CERTIFICATIONS



· M.B.A.  Marketing, State University of New York at Binghamtom
· B.A.  English Literature, State University of New York at Binghamton 
· Graduate of the Leadership Huntington Flagship Program  
· Adelphi University, Center for Non-profit Leadership, Get on Board Certification Program
