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Rosa Enid Luciano
804.873.2276                            




ladyluciano11@yahoo.com 

Objective:
To obtain a position that will allow me to creatively and successfully deliver timely and effective marketing solutions.
Software:
Technical Skills include:

· Web Platforms: WordPress *knowledge of HTML, PHP, CSS*
· Email Marketing Service Provider: Cheetahmail and Silverpop CRM, including HTML and CSS 

· Content Management Software: Goldmine, SalesForce
· Social Media Platforms: Hootsuite, Tweetdeck, Timely.is, Edgerank, Facebook analytics
· Adobe Software: InDesign, Illustrator, Flash, and Fireworks 
Professional

Experience:      Marketing Programs Coordinator, Interactive Financial Marketing Group  

         6/10- Now 
· Social Media: Managed all social media and email marketing efforts for B2B and B2C lead generation 
· Facebook: 1030% fan increase since 2/11
·  Blogging: Created and edited over 200 blogs for http://blog.carloanco.com/ and http://blog.interactivefmg.com and industry site http://www.drivingsales.com/blogs 
· Twitter: 600% increase in followers over an 8 month time period for three separate accounts 

· SEO/SEM - Keyword research and implementation
· Review and update of website content to reflect specific marketing keywords to meet goals
· Knowledge of Google mail, analytics, plus, and reader 
· Weekly analytics tracking to view pages and conversion rates to identify future improvement
· Project Management:

· Created and tracked projects to ensure that all time lines were met and work delivered on time 
· Coordinated with graphic designers and web developers to monitor project requirements and delivery schedule
· Email Marketing: B2B and B2C email lead generation efforts using Cheetahmail and Silverpop 
· Monitored best practices and changes in order to deliver optimal e-mail results
· Developed online/email marketing expertise with a solid knowledge of CRM, conversion, open rate optimization, ad copy, HTML, social media, and all related disciplines
· Generated 900+ leads and $12,000 of revenue in 2011 YTD 
· Newsletter: Built email lists and created content and themes for monthly newsletters for B2B and B2C channels 
· Brand awareness: Enforced brand consistency across all marketing channels
· Reporting: Highlighted all email/newsletter and social media results on a weekly basis, including conversion rates, click through rates, and unique to monitor progress of campaigns and emails 
· B2B Marketing: Assisted in developing and deploying marketing email, landing page for site visitors, and content for all B2B efforts 
          Client Services Manager, Gyrus Systems   

              


                                    9/08 – 5/10 

· Account Management: Identified and presented sales opportunities to existing/prospective clients
· Supported major clients including: CAT dealerships, Blue Cross and Blue Shield and US Steel 
· Project  Management: Managed multiple ongoing customer deployments and implementations 
· Kept track of work in IT department and worked with account team to follow up on due 
dates that were established for implementation 
· Marketing:  www.gyrus.com management  including: content development, content editing, SEO, uploading images and video using WordPress.   
· Created content and designed marketing collateral for www.gyrus.com that included: whitepapers, industry slicks, product slicks, case studies, and newsletters
          Marketing Projects Coordinator, Ceelox Inc.  (4 month contract) 


                      9/07 – 2/08
· Coordinated and planned events and promotions including tradeshows, launches, and campaigns.
· Managed daily activities involved in implementing marketing campaigns and coordinating projects
· Created and managed flow of projects due and ensured timely delivery
          Marketing Programs Administrator, Vitality Foodservice Incorporated 


      09/06 –5/07 

· Point of Sales upkeep- managed POS website with daily updates and monitoring purchases.

· Updated internal website on a weekly basis 
· Graphic proposals- writing detailed proposals for redesign or creation of collateral Tradeshow Coordination- coordinated tradeshows for various sizes and budgets

Education:
Bachelor of Science- Mass Communications, Mansfield University of Pennsylvania – 2005

References:
For recent please refer to my LinkedIn profile @ http://www.linkedin.com/pub/rosa-luciano/22/632/716
