Andrew Zarczynski 
3330 Wyandot St. Denver, Co 80211              (P) +1303.243.2776            (E) sth.andyz@gmail.com
PERSONAL PROFILE
 
A highly motivated, dynamic professional with excellent strategic sales, marketing and rhetoric skills and a talent for developing strong, satisfied customer relationships and effective marketing strategies.
Results-orientated professional with extensive communication and negotiation skills with a proven ability to capitalize on business opportunities. 
Education

Metropolitan State College of Denver, Colorado USA

Speech Communication Major in Rhetoric and Public Address Minor in Marketing : May 2009
Thomas University, Thomasville, Georgia USA
Masters of Business Administration: Expected Graduation; Dec 2013
Experience
 

Cayman Islands Football Association World Cup Marketing Campaign Director;         Grand Cayman, CI
July 2011 – January 2012
·     Development and implement of a comprehensive marketing and public relations strategy including a comprehensive social networking strategy
· Using analytics of customer and prospect demographics, lifestyle and location data to drive improved ROI on marketing spend; identify highly targeted digital and off-line market with local experiential marketing.
EMO Marketing – Jaguar Cars U.K. Account Executive; Highworth, Wiltshire, England.
December 2010 – February 2011 
·     Briefing and coordination of internal / 3rd party marketing resources to deliver Jaguar car dealers’ own requirements
·      Liaised with both digital design and print design teams throughout the production of all promotional material  
·     Adding value and guidance to dealers marketing plans and promotional activities
·     Liaison with Jaguar dealers regarding approval and delivery of materials for individual requests and centrally managed Jaguar marketing campaigns
·     Issuing dealer communications and obtaining feedback / responses as required
· Carry out consultancies for UK retailers using analytics of customer and prospect demographics, lifestyle and location data to drive improved ROI on marketing spend.

· Identified highly targeted digital and local experiential marketing opportunities and advise on SEO, PPC and social media strategy implementation.
·     Brand management for Jaguar cars U.K. – making sure all national and local press/magazine/online advertisements meet Jaguar brand compliance   
Sill-TerHar Motors; Sales/Marketing Assistant for Aston Martin, Jaguar, Ford, Volvo. Broomfield, Colorado, USA
December 2009 – September 2010 (OPT post educational visa))
· Personally managed internal database of over 3500

· Champion social marketing for dealer brands using Facebook, Twitter, YouTube and Pingfm
· Ford Fiesta specialist responsible for release of the 2011 Ford Fiesta in state of Colorado. Managed online and in-dealership training for 12 sales consultants - 100% of dealer employees passed Fiesta training program  

· Director of public relations for grassroots marketing campaigns for vehicle lineup including 2011 Ford Mustang vehicle and 2011 Ford Explorer product launch
· Head of public relations for 2011 Ford Explorer product launch
· Worked directly with Ford small car marketing manager, Paul Anderson, to create the Drive One Zone for all Ford retail dealerships  Drive One Zone creates a virtual showroom for all vehicles
· Carried out in depth analysis of the Ford Brand and product strategy

· Dealer Ambassador for Aston Martin & Jaguar brands at Cherry Creek art festival promotional event
· Generated and developed content for all associated on-line hubs related to Sill-TerHar and managed all web content
· Managed a team of 8 generating 700-800 internet leads annually with year over year closing percentage above 15% doubling a market average of 7.7%
The Cayo Rosario Project, Cuba – Marketing Assistant for main stakeholder 
      Summer 2009 – (2 week project)
·    Created a Marketing plan for a potential 6 star ultra luxury resorts in Cuba 
·    Created marketing budget, advertising and promotional plan
·    Carried out market research on the luxury resort industry in Cuba and produced a tailored marketing strategy 
·    Produced a detailed plan with a pricing strategy for the main investor to present the project to potential stakeholders
Auraria Transport Services Higher Education Center Denver, Colorado, USA – Student Coordinator 
        January 08 – July 09 (college work study – work carried out during my studies at university)
· Briefing and coordination of internal / 3rd party parking violation appeals
· Coordinated external and internal public relation activities, and customer appeals against parking violations
· Supervised student training for new hires
· Supervise shift change, organizing the parking attendants work schedule.

· Produce daily monetary field reports

· Coordinate with campus police and security during special events in which we provided parking and ensure the safety of all parked vehicles and employees

Coerver Coaching, Louisville, KY, USA - Camp Instructor
      Summer 2007 (college work study)
· Developed a soccer program for campers with a focus on individual skill and scheduled team play
· Organized camp events & competition play for over 200 camp participants. 
· Increased camp attendance by 20%
· Ambassador for college soccer in the state of Kentucky.

· Soccer Coach and life coach; mentor for the children both on and off the field of play
· Deliver curriculum through the "Coerver Pyramid of Player Development" promoting individual and collective accountability 
Cardinal Care Program University of Louisville, Louisville, KY, USA – Student Volunteer 
      August 2005 – May 2006 (college work study)
· Worked with underprivileged children in the Louisville area, mentoring them on sports and sporting behaviors
· Developed team play and positive participation in all sports     
Pebley Beach Suzuki G.B. – Sales/Marketing Executive: 1-3 Moormead Rd Wroughton Swindon, England
      September 2001 – May 2005
· Led all product placement marketing strategies
· Creation and implementation of mass media marketing strategy
· Worked directly with the Art director throughout the course of all quarterly campaigns

· Outbound prospecting and appointment setting
· Supervised the sale and finance of automobiles throughout the entire sales process (financing in accordance to FSA compliance regulatory standards).    
· Generated annual front end profit of over $200,000 consistently every year
· Number one salesperson out of a group of nine employees four years running 2002/2003/2004/2005 (based on profit and unit targets)
Activities & Sporting Achievements

· MAC & PC proficient 
· Swindon Center of Excellence (Football) 1995 – 1999

· NCAA Academic All-American student athlete (Soccer) 2005-2007
