JIAYING XIAO
• 6884 N Kendall Dr., Apt. C203, Miami, FL 33156  • Cell: (786) 376-3740  • xiao.jiaying@gmail.com
EDUCATION
• M.S. in Business Administration, 08/2007, Smeal College of Business, Pennsylvania State University, University Park, PA. (GPA: 3.6)

Relevant courses: Event History, Analysis of Discrete Data, Regression Methods, Qualitative Research Methods, Organizational Research Design, Advanced Analytic Skills, Strategic Management, Financial Engineering and Corporate Strategy.
• M.A. in Public Policy, 06/2005, Humphrey Institute of Public Affairs, University of Minnesota, Minneapolis, MN. (GPA: 3.7)

Relevant courses: Industry Analysis and Competitive Strategy, Regional Economic/Demographic Analysis, Multivariate Techniques, Survey Research and Data Collection, Macroeconomics.
• B.L. (Bachelor of Law), 07/2000, Department of Law, Shanghai International Studies University, Shanghai, P. R. China. (GPA: 3.6)

PROFESSIONAL EXPERIENCE
Market Research Analyst: Market Research Department, Brand Institute, Inc. (11/2007-04/2011)  - Under H1B VISA
• Conducted market research projects for pharmaceutical and consumer products: Designed and set up online survey questionnaires.  Monitored and tracked survey status and target audience quota.  Cleaned, organized, and analyzed research data.  Analyzed survey results, employed raw data summarization, statistical analysis, identified key findings, and conducted data mining of quantitative and qualitative survey responses.  Identified and interpreted key findings and devised logical recommendations.
• Prepared and finalized project deliverables. 
• Recruited survey respondents.
• Managed and supervised market research team including training of members in the absence of team lead
• Coordinated with Drug Safety Analysts/Specialists and provided marketing results for final conclusions.
• Translated surveys or final deliverables into Mandarin (Chinese).
Research Assistant: Management and Organization Department, Pennsylvania State University (08/2005-06/2007)

• Completed a personal research project: formulated research questions, developed hypotheses, chose research strategies, operationalized constructs, collected archival data from various sources, converted and consolidated raw observations into usable data, applied cross-sectional time-series logistic model using STATA, and reached conclusions.  Conducted extensive literature reviews, wrote analyses, and submitted research work for conference and publication.
• Participated in a research project using a survey dataset.  Updated codebook Entered and coded survey data and transformed variables.  Performed exploratory and confirmatory analyses using SAS.
Legal & Tax Assistant: Department of Finance, Shanghai Givaudan Ltd. (08/2001-08/2003)
• Performed legal and market research, competitor analysis, and investment opportunity analysis for corporate M&A projects (equity transfer, acquisition, establishment of new subsidiaries, and price transferring) in China.

• Performed financial analyses and modeling (financial statement analysis, cash flow forecast, DCF valuation, P&L analysis, analysis of debt / equity financing alternatives, and sensitivity analysis) to determine financial feasibility of M&A projects.
• Reviewed the operational plan of each functional unit and analyzed the operational and financial tradeoffs and operational activities to improve the production processes and pricing strategies.
• Analyzed the impact of sales / property taxes on costs and profitability.
• Conducted an annual department capital budget review, consolidated a corporate budget report, and analyzed the variance in actual and projected expenses.
SKILLS

• Computer Applications: HTML Coding, Adobe Acrobat, MS Excel (e.g., VBA, Macros, Pivot table, Vlookup, Solver), Word, PowerPoint, Access (SQL), SPSS, SAS, STATA, R, LISREL, MINITAB, MATLAB.

• Research Skills: quantitative and qualitative research skills, meta-analysis, primary research and secondary research.
• Statistical modeling: GLMs, GEE, nonlinear mixed effects model, cross-sectional time-series, panel data analysis, exploratory/confirmatory factor analysis, event history/survival analysis, multivariate analysis, structural equation modeling.
• Financial modeling: Financial forecast, sensitivity testing, investment return appraisal, designing and structuring, real option valuations, Black-Scholes model, portfolio optimization, stochastic (Monte Carlo) simulation.
CONFERENCE PAPER

• Xiao, J., & Tsai, W. (2007). Global Multimarket Contact, Firm Salience, and Aggressive Action in Market Investment. The Academy of Management National Conference, 2007, Philadelphia, PA.

HONORS AND AWARDS

• Beels, K. Fund in Smeal Business Administration, 2005 - 2007, Smeal College of Business, Pennsylvania State University, State College, PA.
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