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Qualification summary
· Proficient in statistical modeling, predictive modeling, data mining, data visualization, marketing research
· Advanced Microsoft Excel, SAS, SQL, R, SPSS, Salesforce, Tableau, VBA, Crystal ball knowledge
· Outstanding communication, presentation and project management skills

Education
UNIVERSITY OF CINCINNATI                                                          Cincinnati, Ohio  
Carl H. Lindner College of Business                                                  Expected June 2012 
Courses work: 
Regression Analysis, Statistics Methods, Optimization Modeling, Multivariate Methods, Design of Experiment, Data Visualization, Simulation Modeling, Business Intelligence 
Quantitative Analysis Skills:
· Solid background in Marketing Research Analysis. Well trained in Multivariate Techniques including Cluster Analysis, Factor Analysis, Principal Component Analysis and CART Decision Tree
· Proficient with SAS 9.2. Procedures include MACRO, PROC SQL, PROC PRINQUAL, PROC CORRESP, PROC PRINCOMP, PROC MDS, PROC GPLOT, PROC UNIVARIATE, PROC LOGISTICS etc.  
Master of Science in Business Analytics                                            GPA: 3.9   
· Recipient, University Graduate Scholarship, 2011-2012
· Conducted Customer Preference research in automobile industry with SAS and SPSS software, graphical results showed clear distribution of customers preference
· Built Simulation model with Arena Software to optimize Check-in Queuing system, forecasted passenger capacity with time-series regression model and proposed possible configuration in Cincinnati/Northern Kentucky International Airport
· Built Predictive Model based on Credit scoring data, compared GLM, GAM and Classification tree results to select best variables and proposed promotional recommendations based on GAIN Chart and LIFT Chart
CHINA JILIANG UNIVERSITY                                                          Hangzhou, China                              School of Economics and Management                                       September 2005 to June 2009
Bachelor of Economics                                                            GPA: 3.7
· Awarded third place among 12 teams in the National Challenge Cup of Business Plan Competition by launching a newly gained national patent in 2008
                                                                                                                         
Professional Experience
HANGZHOU JOINTCOM COMMUNICATION TECHNOLOGY CO.,LTD                      Hangzhou, China                      Account Manager                                                     March 2010 to Feb 2011                                                                            
Industry area: Telecommunications, focused on RF products and Microwave components 
Responsible for providing excellent service to clients including Ericsson and customers in Asia Pacific areas
· Collected marketing data to analyze the emerging market situation and assisted marketing director to develop specific business plans. Execution of new sales strategy resulted in addition of new market and increased market share
· Integrated sales data with Salesforce CRM software to generate report for forecast and collaborated forecasts into weekly- monthly reports. These reports helped to streamline production scheduling and inventory management
· Organized six person project team, communicated with clients and leveraged the resources from across the company including sourcing, R&D, and logistics departments to achieve the sales goal. Activities resulted in growth profits of 12% with the total revenue of $1.1 million

                  ZHEJIANG HENGDIAN IMPORT & EXPORT CO.,LTD	                                 Hangzhou, China                                                                      		         Sales Assistant                                                          Feb 2009 to Feb 2010
Industry area: Electronic Lighting industry, customers included Royal Philips Electronics and Osram
· Analyzed requests for proposals, collaborated with a variety of parties including factory warehouse and shipping companies to ensure that the products were punctually received by customers

Language Skills
· English, Mandarin Chinese, Medium Level Interpretation Certificate holder
· Interpreted speaker's presentation at 7th Sino-Korea Bilateral International Symposium in 2008
