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CURRICULUM VITAE

SUMMARY 

Public relations specialist with journalism background. 

Creates and executes strategic short-term and long-range communications plans for industries including healthcare, hospitality and nonprofits. 

Skilled in developing creative media pitches combined with extensive writing experience in press releases, editorials, and feature stories. 

Taught Public Relations Writing  MASC 333 at Virginia Commonwealth University in 2011. 
PROFESSIONAL EXPERIENCE 


Public Relations Consultant, The Greater Richmond ARC (2007-present) Currently implement ongoing communication initiatives for The Greater Richmond ARC and its multiple divisions. Branding efforts included the marketing drive and ultimate construction of ARCenter in May 2010, the organization’s new headquarters, along with achieving all-time attendance records at ARC’s Camp Baker in Chesterfield.


Director of Public Relations, Neathawk Dubuque & Packett (2001- 2007) Oversaw agency and client public relation campaigns for clients including The Greater Richmond ARC, Zeiss Optical, and Stephen Thomas Homes. Conducted award-winning public relations efforts ranging from national media coverage to local web-based contests.

Director of Corporate Communications, The Arnold Agency (1999- 2000) Promoted the Virginia-based offices of Arnold, a national advertising agency, in consumer and trade publications and worked with clients including Stihl, featured in Business Week. 

Director of Corporate Communications, O'Keefe Marketing (1993-1998) Spearheaded public relations efforts culminating in the agency being named Adweek’s  Southeast Agency of the Year. Also created Interbake’s public relations campaign for the 50th anniversary of the ice cream sandwich, netting national publicity including the Today show.

Vice President/Director of Corporate Communications, The Martin Agency (1990- 1993) Crafted an ambitious, ongoing agency-focused public relations campaign as well as working with the agency's largest accounts, including Mercedes-Benz of North America, Remy Martin Amerique, and Residence Inn, with media coverage in Forbes, USA Today and The New York Times. In addition, the agency was named Adweek’s Southeast Agency of the Year.
ADDITIONAL BACKGROUND


B.S. in Magazine Journalism from Syracuse University's S. I. Newhouse School of Public Communications, Class of 1978. Instruction included research and reporting, magazine article writing and international communications (semester in London, England.)


Former editor at Bicycling magazine, as well as Adweek‘s Winners magazine.  Reviewed restaurants for Style and Richmond magazine and wrote freelance for Brandweek and Virginia Business. 


Received advertising copywriter awards in The One Show and The Richmond Show. Recipient of a Best of Show in the Richmond Public Relations Society of America competition .
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