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I'd like to introduce my career background and professional accomplishments to you.

I’ve delivered integrated marketing and strategy for the past 25 years for global brands. Whether it’s interactive experiences, branded content, technology delivery, or connected devices, I’m a proven creative thought leader with the ability to connect emotionally to consumers and get them to respond. The goal: to make a real and measurable business difference.

Throughout my career, I've lead teams, transformed brand identities, delivered campaigns and advertising, and achieved business goals with brands such as EA, Cisco, Disney, Logitech, Microsoft, and Starbucks.  Most recently in my role as Director of Digital Creative with Logitech, I lead a massive redesign of Logitech.com. This effort involved rethinking the usability, branding, and technology platforms. The resulting new site helped increase our customer interaction with products by a 400% increase and our sales by two-fold. I’ve continuously optimized the user experience that's brought us additional successes with our other digital marketing initiatives like Logitech Revue with GoogleTV campaign. 

The results of my work have proven how applied ideas can be a game changer for businesses and consumers alike. I would love to share more insights into my career and work with you. I look forward to the chance to discuss my background and how it matches to your need for a dynamic Creative leader.

Sincerely,

Langston Richardson

Creative Director  •  Brand Strategist  •  Marketing Visionary

Brand Identity & Marketing Concept Development

Multi-Platform Campaigns for Broadcast, Print, Digital/Online & Mobile Distribution  •  

New Business Development  •  Budget Management  •  Team Building  •  Client & Vendor Relations

PROFILE
Multi-award-winning Creative Director with 20+ years of hands-on design and design process management experience that includes concept-to-completion oversight of print, online, broadcast and interactive new media projects. Game-changing strategist with proven ability to assess client needs and project requirements and craft compelling design solutions and rich, immersive experiences that engage the target market, increase conversion, registration and brand reach, and drive revenue. Recognized digital marketing thought leader, pioneer of “integrated marketing” approach with demonstrated commitment to the early adoption and mastery of new media platforms, technology and techniques. Highly effective leader/mentor with exceptional communication, presentation and team building skills, and comprehensive understanding of digital behavior, consumer-brand/product interaction and the power of interactive/response marketing.

PARTIAL CLIENT LIST
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Cisco
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Disney
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Intuit

J. Crew


Johnson & Johnson


Lockheed Martin 
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Nike




McDonald’s

Merck



Purina




Reebok

Royal Caribbean
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SAP

SGI



Sony




Volkswagen

PROFESSIONAL EXPERIENCE
LOGITECH | Irvine, CA
DIRECTOR, DIGITAL CREATIVE GLOBAL MARKETING  2009 – Present
With products sold in almost every country in the world, Logitech’s leadership in innovation encompasses a wide variety of personal peripherals, including products for PC navigation, gaming, Internet communications, digital music and home entertainment control.

Creates cohesive brand communication concepts for 10 Logitech product lines (including socially engaging, visually arresting digital portals), supervising 20-member in-house creative staff and several vendors in their efficient execution across all platforms. Partners with Chief Creative Officer in the development, presentation of interactive/digital capabilities on all new business pitches to c-suite executive management. 

• Successfully positioned Logitech as frontrunner in the ever-evolving world of peripheral technology, rebranding company as lifestyle brand for the discerning digital enthusiast. 

• Crafted the Logitech Revue campaign with Google TV campaign that increased consumer sales of the company's digital home category by two-fold, and won 2011 AMERICAN TECHNOLOGY AWARD (Consumer Electronics category). 

INFUZ | St. Louis, MO
VICE PRESIDENT, EXECUTIVE CREATIVE DIRECTOR  2008 – 2009
Digital creative firm that leverages audience insights to create digital experiences that are relevant, engaging and results-focused.

Led diverse 35-member staff of creatives and usability professionals and partnered with Marketing to develop/execute brand/marketing strategies that significantly improved each client’s position within their respective markets. Provided interaction and user-centered experience design thought leadership, and managed all changes and improvements for 12 websites for 5 clients. 

• Oversaw creation/launch of TidyCats.com website and campaign that won agency of record status with PURINA within 6 months of hire. Campaign reinvigorated brand within its category, sites generated 500% increase in traffic, and significant improvements in recall ranking scores.

• Spearheaded development, launch of network of PURINA websites, including PetCentric.com, an engaging community website for pet enthusiasts. Traffic, brand reach, etc. improvement stats?

BLAST RADIUS | San Francisco, CA
SENIOR CREATIVE DIRECTOR/BRAND STRATEGIST  2004 – 2008
Global agency combining strategy, technology and creative expertise to transform the way people interact with their favorite brands.

Developed new business and brand marketing strategies, guided #-member team and provided digital marketing expertise that ensured consistent success of multi-platform campaigns (e-commerce, mobile/social media, digital in retail, etc.) for such high-profile accounts as NIKE, RUBBERMAID and J.CREW. Highlights include: 

• Delivered numerous new business presentations that resulted in new and continued business for the agency from EA, Rubbermaid, and Starbucks accounts. Work results help grow annual billings for combined accounts I worked on by 200% to $20 million during the 4-year tenure.

• Early adopter/evangelist of mobile and social media marketing platforms, delivering such highly successful solutions as MyStarbucksIdea.com website that attracted 70,000+ user interactions in 1st year.

• Developed “Rise” concept, website for Carmelo Anthony’s 4th signature shoe, Jordan MELO4, featuring interactive multi-dimensional environment that attracted 50,000 unique users in 1st week of launch. 

DIGITAS HEALTH | Los Angeles, CA
SENIOR CREATIVE DIRECTOR  2002 – 2004
World’s largest, fastest-growing agency dedicated to the creation of compelling, customer-centric healthcare marketing solutions.

Optimizing $750k- to $1m-budgets and the talents of 15-member creative staff, oversaw development and execution of 20+ Direct-To-Consumer and MPP digital and broadcast communications, and the creative conceptualization, planning and production of all client marketing materials. Significant achievements: 

• Established # new agency of record relationships for Amgen for L.A. office, growing office into full service agency with annual billings of $1.2 Million+.

• Devised unique advertising opportunities for AMGEN, JOHNSON & JOHNSON, MERCK and CRESTOR that improved client brand reach by an average of 400%. 

• Produced informative brand websites for AMGEN client (ARANESP, NEULASTA) and non-branded site (Chemotherapy.com) that helped educate patients and caregivers about the chemotherapy process. 

PRIOR RELEVANT EXPERIENCE
CHIEF CREATIVE OFFICER/PRINCIPAL | ART AS D/SIGN, San Francisco, CA  | 1999 – 2002 

Founded technology, business and entertainment consulting and production company providing cutting-edge multi-platform branded entertainment content. Grew client list by 1400%, achieved $750,000+ in annual billings.

DIRECTOR OF CREATIVE SERVICES | THINK NEW IDEAS, San Francisco, CA | 1997 – 1999  

Built creative and production departments of San Francisco office to 40-person department (1400% increase) in 2 years’ time. Directed team handling 9 clients, 40+ projects at a time, billing $7 Million per year.

VICE PRESIDENT, CREATIVE DIRECTOR | ARNOLD WORLDWIDE, Boston, MA | 1994 – 1997  
Pioneered “integrated marketing” concept, successfully aligning digital, traditional advertising elements for the first time to create VOLKSWAGEN’s Turbonium.com (ONE SHOW INTERACTIVE AWARDS, Best of Show).

EDUCATION & AWARDS
Bachelor of Arts, Art Studio, Literature (Creative Writing) |  University of Maryland, College Park, MD

Honors include ADDYs, Webbys, Favorite Website Awards (FWAs), Communication Arts, One Show Interactive and American Technology Awards, and PRINT Digital Design Annual selection.

TECHNICAL PROFICIENCY
Mac/PC Platforms, Adobe CS5, Video Production, Silverlight, Dreamweaver, Flash, After Effects, HTML5, CSS, Javascript, jQuery, AJAX, CMS, CRM (SalesForce), PHP, ASP, Technical Specs, SEM, Keyword Research, Omniture, Google Analytics, Visio/Axure, UI/UX Design, Rapid Prototyping, User Flows, Personas, Wireframes, Functional Specs. 


