CLIFF O’SHEA
12 Autumn Drive  •  East Northport, New York 11731     •     631.261.9143      •     Clifftv1@verizon.net

Marketing Communications Professional
	· Brand Marketing
	· e-Marketing
	· Channel Partner Marketing
	· Event Planning

	· Media Planning and Buying
	· Video Production
	· Copywriting
	· Trade Shows


EMPLOYMENT HISTORY

LONG ISLAND DUCKS BASEBALL CLUB, Central Islip, NY




2009 – Present
Consultant – Promotions Department/Cameraman

· Lead camera operator for all on-field promotions in front of a 6,000 seat fan-friendly ballpark with 
attendance averaging over 100% capacity.
· Video animation scoreboard operator and hands-on experience with a state-of-the-art LED ribbon board.
ADI – A SUBSIDIARY OF HONEYWELL INTERNATIONAL, Melville, NY



2007 – 2009

Partner Marketing Manager

· Opened up new revenue stream of $85,000 in first year program by managing the ADI “Digital Signage” video marketing program, which ran vendor promotions and advertisements along with internal news to more than 
100-sales locations throughout North America.

· Generated an additional $1 million in sales by creating new multi-vendor comprehensive lighting control 
brochure titled “Lighten Up.”

· Increased sales 20% month to month by directing the development of a 75-store “End Cap” promotional and marketing campaign for participating vendor partners.

· Delivered to more than 200 vendor partners a “Partner Marketing Opportunities” e-brochure and mini-DVDs 
that promoted additional marketing tools and strategies.
· Improved vendor sales upwards of 15% by collaborating with Product Management to produce weekly 
“One Day” e-mail sales flyers and created home page web banners and buttons.

· Managed graphic design department in the U.S. and Canada and stayed on or under our annual strategic 
action plan budget.
Communications Media and Trade Show Manager





2003 - 2007
· Produced more than 175-marketing promotional/direct mail materials per month by streamlining production 
with product category specific design templates. Used HTML, Adobe Creative Suite CS4: Photoshop,
 Illustrator, InDesign, and Dreamweaver design programs.
· With an average crowd of 1,500 per event - coordinated and managed all vendor and customer appreciation concerts, sporting events and receptions. This included all catering, F&B guarantees and hotel blocks.
· Delivered 10% under budget, a new $450,000 state-of-the-art modular two-story trade show exhibit booth 
and became the top lead generating exhibitor at every national trade show attended since 2004.
· With over a $1 million annual budget - planned, managed and executed all trade show logistics and national sales meeting events. Typical trade show footprint: 50’x80’ floor space. Savvy in booth selection process.
· Reduced media costs up to 15% annually by negotiating advertising rates and placements with more than 
20-national trade publications.
Media Specialist









2000 - 2003
· Increased press clippings 40% by writing weekly press releases and distributing them to more than 20- 
national trade publications, along with more than 45-state association publications.
· Reduced video production cost by 25% as a result of in-house producing, directing and copywriting, for all corporate videos, sales videos and promotions. In addition, videos improved company branding image and strategic product business plans at all national trade shows.
· Saved more than $25,000 annually by managing and executing all photography duties at company functions, customer appreciation events, concerts and vendor receptions.
CLIFF O’SHEA
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RAINBOW MEDIA/CABLEVISION, Woodbury, NY                                                                            1998 - 2000

Coordinating Producer - WST and MSG's Metro Guide

· Developed, organized and designed a new national women's sports website for Cablevision's 

Optimum On-line service titled, Women's Sport Today, "WST".  Wrote and edited daily topical women's sports news stories, features, results and polls.

· Wrote and edited daily topical women's sports news stories, features, results and polls. Produced newsworthy daily video features and organized a 7,000 video entry library.

· Developed segment story lines for “Metro-Eats” and “Metro Entertainment” for one-million subscribers.
Coordinating Producer - NewSport Journal






 1994 - 1998
· Supervised and coordinated all aspects of content development and structure of a daily 30-minute 
national sportscast. Managed and scheduled production staff of over 20.

· Coordinated and produced 80-hours of on-site remote coverage for the 1996 Summer Olympics; 

10-hours of the 1997 and 1998 NCAA Women’s Final Four and six hours of MLS Cup ’96.

· Scheduled and booked live satellite interviews with professional and NCAA coaches and athletes, 

as well as down linking feeds through NBC News Channel and VYVX fiber lines.

HIGH BAR PRODUCTIONS, New York, NY                                                                                        1987 - 1994

Producer/Director
· Produced, coordinated, and delivered under budget, over 150-shows per year for ESPN; Prime Network; 
and SportsChannel. Programs included the #1 rated fitness show on ESPN since 1991, BodyShaping. 
Other programs included: Arena Football ‘92-‘94; Mr. Olympia - Lee Haney’s Workout; PrimeBodies

 and The Flex Magazine Show.
· Supervised the production and development of numerous fitness videos - marketed in major retail 
outlets worldwide and through the ESPN direct marketing sales network. Generated over $1.5 million 
in video sales.

BADER TV NEWS SERVICE, INC., New York, NY                                                                             1985 - 1998

Freelance Producer
· Produced corporate video news releases (VNR’s) for national distribution through the use of satellite 
uplinks, network newsfeeds and video duplication. Also produced and coordinated national satellite 
media tours.
· Corporate clients included: NIKE (Super Bowl commercials); NEC (World Series of Golf); 
Cadillac (NFL Golf Classic); US Soccer (Women’s World Cup), plus numerous General Motors, 
IBM and Anheuser-Busch projects.

AWARDS AND RECOGNITIONS

· Honeywell’s Bravo Award – November 2008, April 2007, September 2004

· 2003 National Sales Meeting ADI Team Player Award

· August 2002 ADI Leadership Award recipient

· National winner of the ADI 2001 “Moment of Magic” Award 

EDUCATION

· BA - Communications/Broadcast Journalism, Fairleigh Dickinson University, Teaneck, New Jersey

CONTINUING EDUCATION

· Certified in Six Sigma Growth Programs

