ASHLY R. MICKEY

1101 Walton Creek Drive
Phone:  703-789-0831

Midlothian, Virginia 23114 
Email: Ashly.Mickey@gmail.com
OBJECTIVE

Obtain a full time position as a team player in a people-oriented organization where I can maximize my professional working experiences and abilities in a challenging environment to achieve the corporate goals.

PROFESSIONAL EXPERIENCE

M&T Bank, DC Metropolitan Region 
June 2006 to Present   
Marketing & Sales Support Coordinator, Banking Officer                                   January 2008 to Present 

· Work with the Sales Support Manager and Retail Regional Managers to coach on the sales process, onboarding, relationship management, and customer data systems  
· Attend monthly sales meetings to promote campaigns, reinforce behaviors, and encourage the achievement of sales and service goals
· Coordinate, plan, and present all bank-wide and market level promotions to include sales contest tracking and prize distribution 
· Author of the weekly newsletter that communicates sales and marketing information to over 500 employees in the Greater Washington Market
· Establish, manage and coordinate relationships with sponsors and trade show opportunities for all branches in the District of Columbia, Central Virginia and Northern Virginia regions
· Monitor adherence to the regional marketing budget and ensure the appropriate allocation of funds for maximum exposure and return for localized marketing initiatives
· Participate in the bank wide planning committee to arrange and organize all needs of the clients for the yearly M&T Family Fun Event
· Plan and coordinate yearly Town Hall Meeting for the President of M&T to communicate yearly results and earnings highlights
· Organize and facilitate yearly incentive seminars to educate branch employees on the incentive program and communicate yearly modifications
· Organize, plan and execute merchandising audits of 63 branches to ensure a consistent branding message is communicated to customers
· Lead quarterly merchandising conference calls with branch personnel from 102 branches to communicate and implement regional marketing campaign adjustments to include all branding changes
Relationship Liaison
June 2006 to January 2008
· Managed all external customer accounts and inquiries for four Business Bankers 

· Processed and funded all commercial loan proceeds up to one million dollars

· Authored and instructed training materials to counterparts in the integration of two computer programs into one enterprise system

TSS, LLC, Herndon, Virginia







May 2005 to June 2006

Closing Coordinator 

· Assessed, monitored and regulated work flow of a large team during the absence of the Team Leader

· Negotiated settlement contracts/agreements and validated the output of five departments to ensure a precise and accurate execution of each customer file

· Established and maintained excellent customer service rapport with senior level clients

COMPUTER EXPERIENCE

· Advanced in all Microsoft Office Applications

ACTIVITIES

· Volunteer for the Leukemia & Lymphoma Society, the United Way, March of Dimes, and Cystic Fibrosis Foundation as the Team Captain responsible for the establishment and fundraising of the M&T team

· Volunteer as a kindergarten teacher at Holy Family Catholic Church to teach elemental natural and social science, music, art, literature and promote physical, mental, and social development to children from 4 to 6 years old
EDUCATION

B.A. Communications, Concentration in Public Relations
May 2005

George Mason University, Fairfax Virginia, Overall GPA 3.74

HONORS

· Lambda Pi Eta Communication Honor Society, 2004 and 2005

· Outstanding Student Honor Society, 2005


References Available Upon Request
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