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Summary of Qualifications









   Advertising Executive with 15+ years experience in marketing research, analysis, and overall agency functions
   Organized and detailed oriented with proven ability in coordinating and managing multiple projects/$5K-$2.5M accounts
   Proven track record in customer service and relationship management within industry

   Reputation as a great team player with a positive attitude at any organizational level

Education











     
Virginia Commonwealth University (Richmond, Virginia), B.S. – Business Administration (December 1996)

Strayer University (Richmond, Virginia), M.B.A.  – Marketing (January 2008 – Continuing) 
Overview of Experience











Robinson Radio, Inc., (Direct Response Radio), Richmond, Virginia

Traffic Director   (October 2009 - Present)   
   Create and maintain production schedules in collaboration with account services team
    Collaborate with account services and data analysts to ensure recorded copy and call to actions are appropriately
          allocated to the campaigns’ assigned media markets and/or stations
        Quality control management with data analysts to ensure all media is running as required for each campaign
Robinson Radio, Inc., (Direct Response Radio), Richmond, Virginia

Media Research & Data Analysis (March 2008- October 2009)   
   Qualitative research on clients’ products and market share

   Analyze demographics, market trends and collaborate with media and account services departments to formulate action strategies

   Formulate competitive analysis highlighting clients’ product summaries
   Campaign Monitoring – specifically media cost of client, analyze daily results (CPL) & provide recommendations 

Robinson Radio, Inc., (Direct Response Radio), Richmond, Virginia

 Account Manager (September 2007 – March 2008)

   Create, maintain, and adjust a portfolio of assigned client accounts, $5K - $200K per week
   Act as the point of contact for assigned clients, maintaining relationships while continuously meeting client           
      Act as a planner/researcher for several clients’ campaigns
   Campaign Monitoring: performance tracking and reporting, calculating CPL for advertisers, and generating ad revenue
   Cavalier Telephone, l.l.c., (telecommunications), Richmond, Virginia

 Media specialist/Competitive Marketing Analyst (December 2003- September 2007)

   Function as a planner/researcher to Media Manager 

   Assist Media Manager with media buys (Radio, Cable, Television, and Print)
   Managed special projects on an as needed basis and reconcile media invoices monthly 

       Analyze competitors and market trends within market

Thompson Everett, Inc. (Media Buying Service), Richmond, Virginia

Research Director (January 2000 – December 2003)

   Staffed and supervised a department of three

   Analyzed and summarized media usage and industry developments

   Functioned as a planner to provide recommendations to clients using syndicated research sources

   Educated clients on company’s new research methods

 Thompson Everett, Inc. (Media Buying Service), Richmond, Virginia

 Research Analyst (February 1998 – january 2000)

   Provided Research Director with accurate information, insight and recommendations on all research projects

   Analyzed media, geographical and demographical information to ensure cost effectiveness for each client’s advertising budget

   Assisted with complying database information

Computer Skills  











Word, Excel, PowerPoint, Outlook, Silent Partner Agency Software, ScanUS Mapping, MapInfo Mapping, TargetPro, MarketIntellect, Prism & Mosaic Clusters, Simmons Market Research, Claritas, Marketquest, Compass,  Nielsen Data, MRI/Demographic Software and Strata, Database Use
