
MARNELLI MARTIN                          84 Ironia Road, Mendham, NJ 07945 ( marnelli.nyc@gmail.com ( 917.885.3148
 STRATEGIC SALES AND ACCOUNT MANAGEMENT EXECUTIVE  
BUSINESS DEVELOPMENT (  EXTENSIVE PROJECT MANAGEMENT 
A Crucial Strategic Partner to Jewelry Organizations
Highly accomplished and multi-faceted, charismatic sales, marketing and communications professional with 10-year track record in conceiving, developing and executing upon business development strategy; consistently far-exceeds all expectations. Proven ability to consistently exceed revenue goals and forecasts, offering innovative vision, incisive leadership and tenacity to launch new lines, penetrate new markets and drive revenue growth. Serves as strategic partner to c-level executives and businesses; providing a unique insight and understanding of the challenges involved in building and growing successful, international enterprises.   

VALUE PROPOSITION OFFERED
( Sales & Business Development



( Communications Expertise    


( Passionate, Charismatic Disposition

( Market Research & Analysis



( Project & Production Management 

( Consultant to C-Level & Leadership Teams

( Marketing & Media Campaigns 



( Domestic & Global Vendor Sourcing

( Excels in Crisis Management  

( Product Development & Merchandising 

( Budget Planning & Forecasting 


( Tenacity to Get the Job Done 

PROFESSIONAL NARRATIVE 

DIRECTOR OF SALES AND MARKETING
Aya International, New York, NY | 2006 – 2008, 2009 – 2011
SUCCESS IN LAUNCHING AND SELLING INNOVATIVE PRODUCTS and PENETRATING NEW MARKETS 

Recruited to head up launch of new collection; driving new strategic direction following dramatic shift in the market. 

· Catapult sales by launching successful product line with effective branding strategy and sales campaign. 

· Grow new business revenue by developing relationships with new accounts like Luxury Cruise Lines and Resorts, capitalizing on expansion strategy into the duty free market operating in U.S., U.K., and the Caribbean
· Increase retail account revenues by; penetrating new accounts including Bloomingdales, Lord and Taylor, Helzberg, DFASS and select top Independent retailers.
· Propel new brand into the global market; leveraging strong business relationships with global TV shopping networks (including QVC-US, QVC-UK, QVC-Germany, HSN) and leading online accounts (including Amazon.com, Ice.com, GILT.com, and Ruelala.com). 

CATAPULTS MARKETING & BRANDING PLATFORMS TO NEW LEVELS 
Serve as a strategic partner to the CEO; propelling product development, sales, and marketing outreach strategy to new level of profitability.  
· Excel in leveraging trade and trunk show presence to drive brand visibility; spearheading and overseeing event platform to build brand excitement and credibility amongst business and consumer groups, continually keeping brand top of mind. 

· Aide in deepening relationships with B2B and B2C markets; conducting extensive market research and analysis on consumer and market trends and competition to better understand and identify consumer needs and develop marketing and brand strategy accordingly. 

· Capture untapped market and revenue opportunities; providing strategic recommendation to CEO on new ideas and market channels to best capitalize on latest consumer trends and shifts in the market. 
PROVIDES INCISIVE EVENT & PROJECT MANAGEMENT LEADERSHIP

Provides judicious management of all branding and marketing events and production projects
· Conceive, develop, and manage trade shows and event strategy; overseeing all aspects of budgeting, vendor sourcing/management, logistics, audio visual, transportation, accommodations, insurance, staffing, and onsite facilitation for international trade shows and domestic road / trunk show platform. 
· Expertly manage high volume of demanding projects; juggling the requirements for multiple production needs coordinating with international and domestic vendors and internal staff,  preparing overall schedule, timelines, and production calendar, and holding individuals accountable to deadlines and expectations. 
· Excel in crisis management; leveraging sharp ability to anticipate problems, proactively plan for breakdowns, and respond quickly to identify alternative solutions as needed to meet aggressive deadlines. 
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ACCOUNT MANAGER 

NES Group, Inc., New York, NY | 2008 – 2009

SUCCESSFULLY DRIVES REVENUE GROWTH & NEW MARKET PENETRATION
·  Boosted sales annually by crafting and selling unique retail programs and merchandising strategy for key buyers; generating increased revenue for TJMaxx, Ross, Spencer’s Gifts, Cato, Zales, Piercing Pagoda, and other specialty accounts. 

· Increased annual sales by executing aggressive cold calling, networking, marketing, and sales campaign strategy to penetrate new accounts including HSN, QVC-UK, and Duty Free Accounts. 

· Delivered incremental revenue increase; conceiving and selling ‘Inspirational’ jewelry line (in different categories) for TJMaxx. 

· Generated account revenue increase; crafting special Bob Marley-inspired and Twilight-inspired line for Spencer’s Gifts. 
· Launched successful new collections every market week;  selling new products in a broad range of categories including silver, cubic zirconium, gemstones, stainless steel, vermeil and assorted costume jewelry. 
· Drove global company awareness and recognition; attending numerous trade shows and multiple of events nationally and abroad. 

· Developed and launched highly successful silver line; conceptualizing hundreds of SKUS from inception to store launch.

· Played instrumental role in the product conceptualization of bestselling SKUs; providing hands-on assistance in all areas of sample development, specs creation and product/ collection arrangement and sales presentation to buyers.
· Functioned as consultant to major retail accounts; performing extensive analysis to identify consumer trends, offering proactive, fresh merchandising strategies to capture multi-tier pricing markets, and educating buyers on upcoming trends to forecast and anticipate consumer needs.
· Leveraged well-established, global network of buyers, suppliers, and retailers; capturing crucial operational and pricing efficiencies through pre-established, partnering relationships. 
· Provided rigorous management of production and inventory quality; strictly adhering to deadlines, traveling abroad to ensure highest level of quality and efficient stock production, and providing tenacious follow through to ensure all standards and expectations are met. 
                         SALES EXECUTIVE 2004-2006, CLIENT RELATIONS MANAGER, 2001 – 2004
Jay-Aimee Designs, New York, NY| 2001 – 2006
Sales Executive, 2004 – 2006 

· Increased sales annually; conceiving and selling new products through collaboration with designers, jewelers, and graphic artists both in the U.S. and abroad and implementing sharply, refined merchandising and branding strategies 

· Successfully customized and sold new lines for low/mid-tier markets; tailoring new designs to entice Wal-Mart, JCPenny’s, Boscov’s and TV shopping network consumer markets.  

Client Relations Manager, 2001 – 2004 

· Developed high performance client relations team; developing/providing training program and daily coaching on consultative sales and service strategies to effectively handle thousands of calls weekly. 

· Introduced much-needed process, structure, and foundation to division; crafting/mandating guidelines, processes, and systems to drive service delivery consistency across all channels. 
PROFESSIONAL AFFILIATIONS: 

Toastmasters of Morristown ( Women’s Jewelry Association of America ( Women Who Launch 
TECHNICAL PROFICIENCIES:  

Microsoft Word, Excel, PowerPoint ( Adobe Photoshop
LANGUAGES:  

Fluent in English, Filipino, Visayan, Basic Spanish 
EDUCATION & CREDENTIALS:
Bachelor of Arts Degree Major in Communications, St. Paul University, Manila

Best Senior Thesis Award, Academic Excellence Award, First Prize Literary Winner, Leadership & Officer of the Year Award

Entrepreneurship and Retail Buying, Parsons University, New York, NY
