Caitlin Knight
 100 Clinton Ave, Apt 2L • Mineola, NY • 11501 • (978) 609-1517 • caitlin.knight@gmail.com
PROFESSIONAL ACCOMPLISHMENTS 

Ogilvy & Mather 
DuPont/Building Innovations

1/11 – Present 

Senior Account Executive

• Assist with the development of communications plans for specific campaigns as well as overarching marketing plans 

• Develop scopes of work and staff plans for projects requested by the client – collect and input all OOP cost estimates and hours 

• Develop creative briefs, obtain internal/client approvals and brief the creative team
• Provide creative input based on marketing strategies/objectives and manage revisions 

• Manage client regulatory/legal submission and approval process

• Keep the client up-to-date throughout all stages of a project – clearly communicate timing, deliverables, and manage expectations in order to keep project on schedule and on budget 

• Projects worked on: print ads, slim jim brochures, display banners, website redesign and interactive tool, landing pages, emails, and interactive PDFs
• Brands worked on: DuPont Corian® and Zodiaq®, Tyvek®, and Tedlar®
J&J/CONCERTA®

5/08 – 12/10
Senior Account Executive

8/10 – Present 

Account Executive

5/08 – 7/10 
•  Worked with internal teams (project management, traffic, production) to meet client deliverables 
•  Worked with the analytics team to deliver scorecards highlighting campaign performance & alignment with measurement goals
•  Participated in tactical and strategic brand planning process and client presentations 

•  Liaised with external agency partners to ensure marketing efforts run smoothly and on time

•  Led weekly client and internal status meetings and update status reports  

•  Projects worked on: print ads, display banners, brochures, two website redesigns with interactive tools/modules, free trial coupon program, microsites, mobile website, mobile banners, RM email program, and direct mail pieces
Unit 7

Shire/Vyvanse®


1/07 – 5/08
Assistant Account Executive
Part of an integrated team that led the consumer launch of an ADHD drug with responsibility for management of the account including development of all marketing tactics. Exceeded annual market share objective within first 4 months of launch.
•  Collaborated with client, creative team, and agency partners to ensure overall alignment with brand strategy in tactics and long-term life cycle management planning
•  Developed creative briefs and provided direction to creative team to create an extensive line of direct, in-office and retention patient communications

•  Provided strategic and tactical input based on marketplace, competitive environment and client goals

•  Planned for upcoming product extension launch including research and tactical plan 

•  Responsible for maintaining status reports and working with project management to ensure daily deliverables were met

EDUCATION
•  Ithaca College, Ithaca, NY

•  Bachelor of Science, May 2004, Major: Organizational Communication, Learning & Design

•  Completed first undergraduate year at Bates College, Lewiston, ME
SKILLS

•  Experienced in both consumer and professional pharmaceutical marketing 
•  Proficient in use of SAP financial system (creating estimates, cutting PO’s, etc)
•  Experienced in managing complex campaigns with many moving parts and balance multiple projects under demanding deadlines
•  Able to use time and resources efficiently while maintaining a positive, can-do attitude 

•  Self-motivated with a strong individual and team work ethic 

•  Accustomed to setting goals, prioritizing, delegating in order to complete tasks and meet deadlines

•  Command of excel, word, powerpoint

•  Excellent communication skills and strong attention to detail 
