DAWN Y. KESTERSON

1241 8th Street  ~  Wyandotte, MI 48192
734-552-6873 (M)  ~  dawnkesterson@gmail.com
EMPLOYMENT HISTORY

​​​​
CONSULTING ENGAGEMENTS Wyandotte, MI 
2009–Present
Contractor
· Fuel traffic growth for small organizations by delivering engaging and appealing websites.

· Apply creative drive and strong expertise of Photoshop, Dreamweaver, HTML, JavaScript, and CSS to deliver a strong online presence for clients. 

· Ensure a matchless customer experience by completing updates within one hour of receiving emailed requests.

· Leverage deep listening and frequent communication with clients to meet/exceed expectations. 

SUBURBAN MOBILE AUTHORITY FOR REGIONAL TRANSPORTATION, Detroit, MI 
2007–2009
Web Analyst
· Transformed an underperforming and difficult to use website of public transit operator by overhauling its website presentation, content, and functionality.
· Grew traffic and increased ridership by analyzing site traffic and developing solutions for increased interaction and a quality experience.
· Spearheaded cost-effective strategic initiatives including implementation of Google Transit that saved $800,000 in software costs and Google Analytics.
· Achieved 19% increase in website traffic in just two months by designing enhancements that increased functionality.
· Delivered 87% increase in traffic on news and information pages by incorporating marketing campaigns for local and seasonal events.
· Performed hard coding in HTML, CSS, and JavaScript in a SharePoint environment, created graphics using Photoshop, redesigned website architecture, and created monthly analytic reports.
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RAE’S GIFT SHOPPE, Wyandotte, MI 
2006–2007
Web Content Manager
· Strengthened company’s sales by driving strategy and execution for online and email marketing.
· Updated merchandise pages with new product information, ensuring that links and web pages functioned properly.
· Applied expertise in Dreamweaver to produce code in HTML, CSS, and JavaScript.
· Analyzed results of Google Analytics and Search Engine Optimization to improve Google ranking and traffic. 
AUTO CLUB GROUP AAA, Dearborn, MI 
1997–2006
Web Content Administrator (2001–2006)

Marketing Assistant (1999–2001)

Public Relations Assistant (1997–1999)
· Hired for PR role maintaining databases and mailing lists, conducting research for writers, and analyzing broadcast and special events traffic. 

· Advanced to marketing position charged with implementing direct mail campaigns, mining data warehouse to support segmented strategies, and creating intranet pages. 
· Progressed to manage Travel portion of public website plus intranet serving members and staff in five states.
· Guided cross-functional teams to create and launch a new website that aligned with business goals and brand.

· Propelled traffic growth by analyzing Webtrends traffic patterns, producing email promotions, and using consumer survey data to incorporate requested content. 
· Created and delivered specialized Travel Marketing campaigns. 
· Used HTML, CSS, JavaScript, and DHTML to produce online solutions.
ACADEMIC BACKGROUND
HENRY FORD COMMUNITY COLLEGE, Dearborn, MI
· Web Development Certification, 2012
BAKER COLLEGE, Flint, MI
· MBA in Marketing, 2007
NORTHWOOD UNIVERSITY, Saginaw, MI
· BBA in Business Management, 2002

