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Todd E. Garritano
	Objective
	To obtain a long term position directing the efforts in the creative arena of a progressive company where I can be challenged to use my creativity, problem solving skill sets, extensive marketing, packaging, printing, signage, collateral development, display, and consumer promotion knowledge to enhance the brand through creative marketing to increase sales, revenue and become an integral part of the companies growth for the future.


	Experience
	Jan.1999-Present
Innomark Communications
Fairfield, OH
Vice President of Creative Services
· Direct daily design functions, manage workflow, maintain daily timeline of due dates to ensure customer satisfaction, provide design direction from conceptual stage to production, provide cost saving ideas, manage department budget, provide corporate marketing materials, direct trade show activities and interact daily with clients providing ideation, guidance and solutions.
· Have saved hundreds of thousands of dollars on multiple creative and in-store marketing campaigns via intelligent pre-manufacturing processes and layouts.  Used this method and expertise to create larger profit margin on jobs that were quoted using lower margins.  Can use the integral knowledge to save money on all creative campaigns and save time.  
· Built and grown a design staff from 1 designer to overseeing and managing a design staff of 16 to date.
· Integral part of company growth from $30 million to over $130 million in revenue.

· Create retail experience marketing and creative marketing campaigns for Fortune 500 companies in retail, consumer product goods, and entertainment.
· Develop, grow, and enhance client relationships by using extensive knowledge of creative marketing, with technical specifics, and connecting to creative, brand, and buyers alike.
· Extensive network in the creative and retail industries.
· Proven track record in securing and developing new accounts including but not limited to Gap Inc., Limited Brands, Sephora, Bare Escentuals, Express, Chico’s Brands, American Eagle, PetSmart, Luxottica, WalMart, Diageo Brands, and PepsiCo.

· Excellent presentation and relationship-building skills. 
· Extensive knowledge of a multitude of retailers and their environments.
· Instrumental in company and clients winning over 50 Outstanding Merchandising Awards (O.M.A.).
· Create and implement new creative technologies to enhance the consumer experience, attract attention, and move the consumer purchase needle. 
· Discover and work with new, innovative materials to enhance the consumer experience and promote the brand. 
1997-1999
Lone Star Corporation
Irving, TX
Designer
· Developed structural designs, conceptual designs, and graphic designs for a multitude of in-store visual merchandising materials.
· Set-up graphic design department and procured equipment. 

· Assisted account executives in developing new client relations and new accounts.

· Trained in numerous print, fabrication, and finishing techniques to enrich production knowledge base.

	
	

	
	

	
	

	Education
	1992-1997
University Of Cincinnati
Cincinnati, OH
· B.S. In Design – Industrial Design
· Minor - Marketing

	Computer Skills
	Proficient in:

· Adobe CS5 (Illustrator, PhotoShop, InDesign, and Acrobat)

· Microsoft Office Suite

· Strata Studio 3D Pro

· Artios CAD

· AutoCAD 
Working knowledge of:

· SolidWorks

· Alias

· Quark

· Freehand



	References
	Available upon request.


