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PROFILE

· Proficient in event planning, marketing, media sponsorship and community involvement

· Six years experience with radio in #27 market
•
One year experience with shopping center marketing

SKILLS
Proficient: Microsoft Office • Writing • Copy Editing • Social Media
Basic Knowledge: Adobe Audition • Photoshop • HTML • CMS (Wordpress)

EXPERIENCE

Arden Fair (Macerich) Assistant Marketing Manager



August 2011 – December 2012 • Sacramento, CA
· Assisted with the implementation of corporate-driven marketing objectives, tailored efforts to the local market 
· Assisted with the planning, promoting and implementation of large quarterly special events including Easter, Susan G. Komen Race for the Cure, Fashion’s Night Out, Midnight Madness and Santa Celebration
· Responsible of daily reconciliation and monthly auditing of gift card program
· Created/edited print collateral, including quarterly handheld and backlit directories, store barricade signage, community pieces, and event specific signs
· Maintained center’s digital presence through social media, website, email marketing, and mobile app 

· Led monthly and quarterly loyalty programs with the objective of increasing the participant database
· Worked closely with retailers to execute in-store promotions, sales or events. Retailers include Macy’s, Nordstrom, Ann Taylor.
· Wrote and distributed media advisories on a regular basis, promoting Arden Fair and retailer events 
Clear Channel Promotions Supervisor


 

 November 2007- August 2011 • Sacramento, CA
· Voted Employee of the Year 2010 by department heads and peers due to organizational skills, ambition to complete projects successfully and always adopting a positive attitude
· Chaired the Clear Channel Internship program for three years
· Created and executed media sponsorship of the annual Perspectives, AMGEN Tour of California, and various local and national community events

· Led technical support at on-site broadcasts

· Communicated with local and national clients for various promotional campaigns

· Provided web content for station contests, email blasts, event postings and photo galleries

· Wrote press releases and sent to local and national media outlets

· Managed all social media for six-station cluster 

· Recruited and managed a staff of 4-6 people

Center for Sight Marketing Director 





June - November 2007 • Sacramento, CA
· Monitored costs related to marketing to ensure the company was within the set marketing budget. 
· Monitored media purchases including radio, newsprint, online, and magazine.

· Directed all company website changes. 

Clear Channel Traffic Coordinator 


           

      September 2006- June 2007 • Sacramento, CA
· Promoted from sales assistant to Traffic Coordinator by recommendation of Clear Channel sales managers
· Supported daily traffic workflow for Sacramento, Stockton and Reno traffic markets

· Maintained orders, commercial copy, audio and commercial database and contract forms for 19 stations

· Maintained financial matters concerning traffic report commercial sponsorship
EDUCATION
Bachelor of Arts – Journalism; Minor – Latin American Studies
California State University, Chico | Graduated 2006
