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JULIE K. DAVIS
Austin, Texas 78746

davisjuliek@gmail.com
408-439-2654 (cell)
www.linkedin.com/in/juliekdavis
Corporate Communications, Marketing, Sales Professional Experienced in Retail and Professional Services Industries

Native to Texas, 15 years’ experience in corporate communications, marketing, sales for the retail and professional services industries.  
Results-oriented, highly accomplished Sales, Communications and Senior Marketing Professional. Experienced in Retail Sales and Professional Services Industries.
Over 20 years of C-Suite business insurance and risk management, serving firms from early stage to Fortune 100. As a senior risk management advisor, I'm passionate about helping organizations grow in a smart, sustainable way so they have the best opportunity for success. Actively involved in the business community and leading in communications and marketing.
Retail Sales:  Cosmetic Sales, experienced in Estee Lauder, Clinique brands.  

Corporate Communications and Marketing Skills: Inbound and Outbound Marketing, Press Releases, Press Interviews, Social Media, Collateral Materials, Films and Videos, Expert Interviews, Email Marketing, WordPress, Blogs, Surveys, Articles, Reports, Crisis Communications.

Fast-track career, as evidenced by rapid promotions across jobs, based on results. Self-starter, superior communication, marketing, sales and customer service skills and proven track record in building high performance teams.
CAREER ACCOMPLISHMENTS
· Awarded 2012 Power Broker by Risk & Insurance Magazine for innovation in corporate insurance, risk, crisis management
· Awarded Women in Insurance Leadership Award by Insurance NetNews
· Winner of the Chicago Innovation Award, by Chicago Sun Times 
· Receipent of the Insurance Innovators Award, by Technology and Insurance Magazine

· Awarded Insurance Association Marketing Award, by PIMA 
· Achieved “Excellence Sales Roundtable” at Aon Corporation 6 times for record sales
· Finalist in Annual Stevie Awards for Best New Product / Service  
· Finalist in Annual Stevie Awards for Best New Woman Executive
· Recognized by I-Street Magazine in their 4th annual “Women in Black” Formal Awards

· Ranked as a finalist in Annual Stevie Awards for Best Woman Executive
· Representative former clients (Insurance & Risk Management) include: SAP, Borland, Cypress Semiconductor, Netflix, Diamond Multimedia, Informix, Pretty Good Privacy, WordSpace, NeXTSoftware(now part of Apple), XM Satellite Radio, eMusic, Napster. Most recent high growth firms including: Getaround, Scoot Networks, Uber subsidiary (Raiser LLC) and other work in P2P/Sharing Economy
PROFESSIONAL EXPERIENCE
MACY’S, VALLEY FAIR MALL, SAN JOSE, CA                                             October 2010 – July 2013

MACY’S, BARTON CREEK MALL, AUSTIN TEXAS                                       July 2013 - Present





October 2010 TO Present April 2013 (Part-time)
Macy’s is one of the nation’s premier retailers, with fiscal 2011 sales of $26.4 billion. The Macy’s brand operates about 800 Macy’s department stores and furniture galleries in 45 states, the District of Columbia, Guam and Puerto Rico.

Women’s Cosmetics, Flextime retail sales for Macy’s Valley Fair Mall, San Jose, California (Part-time)
· Achieve personal sales and goals by building customer relationships and loyalty through personal interaction, initiation of service consultations.

· Participate and support implementation of business-driving events to achieve department goals.

· Attend and actively participate in vendor meetings, seminars, schools, and other product knowledge and business-driving opportunities

· Compliance with all hygiene standards and maintain a safe and hazard-free work area

· Averaging 21 hours per week.  Focused on Estee Lauder, Clinique and Origins brands.

· Actively participate in Magic Training, other related training sessions at Macy’s.  Scorecard ranks in the top 2 of the Flextime professionals
· Attended Estee Lauder Beautiful Start Offsite Training (2011), Estee Lauder Spring Training (2012), Estee Lauder Fall Training (2012)

Women’s Cosmetics, Estee Lauder retail sales for Macy’s Barton Creek Mall, Austin, Texas (Part-time)

· Achieve personal sales and goals by building customer relationships and loyalty through personal interaction, initiation of service consultations.

· Participate and support implementation of business-driving events to achieve department goals.

· Attend and actively participate in vendor meetings, seminars, schools, and other product knowledge and business-driving opportunities

· Compliance with all hygiene standards and maintain a safe and hazard-free work area

· Averaging 15 hours per week.  

· Attended Estee Lauder Beautiful Start Offsite Training (2013), Estee Lauder Fall Training (2013)
TECHASSURE ASSOCIATION, INC., Austin, Texas (Consultant)
 October 2012 – Present

A non-profit professional trade association with global operations; provides specialized insurance and risk management solutions for the technology industry.
Executive Director, TechAssure Association, Inc. (www.techassure.com)
Founded in 2001, TechAssure Association mission is to advance corporate insurance and risk management practices, through our members and sponsors, to ensure the health of technology and life science firms throughout the world.  Association members are insurance and risk management firms located in the U.S., Canada, France, U.K., Netherlands, Ireland, India and Australia.  Our Association delivers industry knowledge, benchmarking and litigation data, risk management surveys and risk management best practices.  These tools aid our members so they have the leading edge in serving the technology and life sciences industry. In addition, we lead innovative new product development with our carrier sponsors.  
Responsible for administering, managing, and executing the affairs of TechAssure Association.  Guided by the Board of Directors, the primary focus is to ensure that the daily activities of the association are in compliance and support of the most recently adopted strategic plan.  Executive Director is responsible for carrying out the annual work plan through the work of the association committees.  
B2B Marketing, Communications responsibilities include the development of an effective communication with current and potential membership (across the globe), state agencies, insurance carrier partners, other associations regarding the activities of the association using various means including regular newsletters, press releases, position statements, research, surveys, written reports, brochures, web postings, social media and blogs.  
· TechAssure Association services include strong risk research, development of new insurance products/services, development of new channels of distribution, new membership recruitment, development of “friends of TechAssure”, interface with press and community, corporate communications and marketing.

· Provides those in economic development roles with perspective critical to helping the technology and life sciences industry grow intelligently and risk selectively and serves as conduit of information.

· Develops and maintains knowledge of all corporate insurance, risk management and crisis communications programs, services to support our target market.
· Advises the TechAssure board and their staff and management of sensitivities and issues of critical importance to our target market. 
· Communicates and educates our target market, and their spheres of influence, on issues critical risks concerns on their industry.
· Speaking at trade conferences on topics that pertain to corporate risk management and board governance.
· Led media relations and B2B campaign development, including multiple international news channels.
· Spearheaded the re-launch of two new websites (www.techassure.com and www.ventureinsure.com).
· Manage social media presence on LinkedIn, Vimeo and YouTube. Created the organization’s Twitter account, achieving 23K+ followers in 16 months.
· Direct end-to-end event planning and public relations including mass media, publicity, community relations and press for two major conferences each year.
· Hosted association member conferences in New York City and Versailles, France in 2013.
· Creation of 22 new educational and promotional films
· Researched and created 5 new expert interview films (interviews on intellectual property, network security and privacy)
· Created two annual spotlight reports on the TechAssure Association and it’s Board Members
Relationship Building with Key Association Sponsors – Responsibilities include working with our Insurance carrier sponsors to achieve mutual results and seeking new sponsorship partners.

Building Prospect Pipeline and Sales Platform – Responsibilities include leading sales development on top targeting list of accounts, weekly identification of firms that have closed any financing, firms with major executive changes, firms with new global contracts.  Established board member cross-reference data (outside board directorship) and tie this activity to marketing and social media.
Membership Sales - Responsibilities include the expansion of membership through the development of effective coalitions with key associations, insurance carriers, risk management consultants, law, accounting and venture firms that serve the technology and life sciences industries.

· Develop strategy to attract new members into the organization and expand our influence in multiple channels.

· Created and expanded a new association membership level, “Friends of TechAssure” aimed at growing our influence in those key channels.  New membership level includes law, accounting and venture firms.  Also expanded to selected universities throughout the U.S.
· Expanded association membership in 2 new countries (Netherlands and Germany)
Market Research - Responsibilities include developing and spearheading new research on corporate insurance and risk management matters critical to the technology, life sciences industry
· Completed research study on the top risks in 12 technology sub-sector, along with trends/challenges in each technology sub-sector and introduced the first branding survey for association members.
· Developed litigation tracking tool, measuring the level of litigation in the technology and life sciences industry

· Produced first Annual Litigation Study for the technology and life sciences industry

· Hosted risk management study for members of The Car Sharing Association (global car sharing association, Canada) and resulting report

· Created a risk management service platform for high-growth firms
· Created a risk management service platform for firms that operate in the sharing economy

· Developed new insurance products that respond to the needs of the sharing economy (cars, rides, boats, real estate)

· Brought new product development team together for insurance product for “trust”

Executive Director, TechAssure University    (Consultant)                                  October 2012 – Present
TechAssure University is an e-learning platform available to our association members and their employees.  TechAssure University has over 150 participants, 85 online courses and 25 featured films and expert interviews.

· Core educational courses administered include: Property, Liability, Professional Liability, Errors and Omissions, Cyberliability, Umbrella, Excess, Automobile, Workers Compensation, Directors and Officers Liability, Fiduciary, Crime, Litigation, Risk Management Communications, Enterprise Risk

· Anchored all activities for development of the academic framework for TechAssure University that included but was not limited defining a listing of course options, development of the educational courseware/content and supporting the development of eLearning platform that supports 85+ 
e-learning programs, 25 featured expert films and interviews
· Served as key liaison to executive management, providing comprehensive reporting on new ideas for TechAssure University educational agenda.

· Raised additional funds, and established a budget, from a sponsor for our educational platform.
Other responsibilities include development of annual budget, nomination of committees, develop and implement strategies, provide visionary and strategic leadership for the organization, collaborate with the board of directors and organization of all association member activities.
HEFFERNAN INSURANCE BROKERAGE, San Francisco, CA
          September  2010 – October 2012

Vice President of Brokerage, Research and Social Media Director  
Heffernan Insurance Brokers was formed in 1988 and today is one of the nation’s largest independent insurance brokerage firms. Heffernan is 100% employee-owned.  Heffernan’s headquarters is in Walnut Creek, California. Additional offices are in San Francisco, Petaluma, Menlo Park, Los Angeles, and Orange County, California; Portland, Oregon, St. Louis, Missouri and New York, New York.

· Actively participated in legislative reform in states of CA, OR and WA in areas critical to our clients and the insurance and risk management industry.
· Provided leadership in formulation of sales and marketing strategies to drive revenue growth and increased market share, across multiple product lines and industry segments. 
· Cultivated contacts, fill pipeline, sales with key influencers/C-Levels in potential accounts and provided risk management solutions tailored to the unique requirements of diverse clients.
· Plans, directs and coordinate insurance programs for clients, including D&O, general liability, workers compensation, property and casualty, and employers’ liability coverage programs.

· Gather risk-related data from internal or external resources. Analyze data and determine areas of potential risks and advise clients on ways to manage and reduce their exposures.

Manage the renewal process, including the program design and negotiations of the coverages with the insurance carriers.

· Implement and monitor risk programs applicable to help clients manage their enterprise wide risks.

· Participate in the execution of risk management processes that include identifying exposures to loss, analyzing risks and consulting with business units on exposures and implementing cost-effective risk mitigation strategies.
· Communicate with the CFO, Legal Counsel and others on key insurance matters, make recommendations and keep abreast of market trends impacting risk and insurance.

· Manage and design Workers’ Compensation programs that encompass claims management and makes recommendations for action and settlement and OSHA compliance
· Collaborated with industry experts/practice groups to conduct research and risk management studies for development of marketing and social media strategies that align with business goals.  Industry groups included Healthcare, Technology, Food & Ag, Entertainment and Real Estate.
· Created marketing platform for expert film interviews for the Healthcare, Technology and Food industry segments.

· Highlighted in the Insurance Journal for innovative work in creating insurance and risk management programs that responded to the unique needs of the peer-to-peer marketplace.

· 2012 Power Broker by Risk and Insurance Magazine.

· Led online marketing initiatives that included creation of the company’s Twitter account, with nearly 600 followers and created a blog calendar for the company.
AON CORPORATION, San Francisco, California                                         February 1992 – July 2010
Executive Vice President & Managing Director, National Technology Practice (2005-2010)
Aon provides risk management services, insurance and reinsurance brokerage, and human resource consulting and outsourcing services worldwide. Aon is the world’s largest insurance brokerage firm and has approximately 64,000 employees.

Past positions at Aon include:  Executive Vice President and Managing Director (Wired for Growth Program), Executive Vice President and Managing Director of Aon Risk Services, Technology Industry Practice Group, Vice President, Aon Risk Services of Northern California, Account Executive and Account Manager, Aon Risk Services of Northern California.  Received 6 promotions of increasing scope and responsibilities over a 16 year career span.

· Sales Producer and Account Executive for small, mid and large technology firms, achieving sales Excellence Roundtable for more than 6 years.

· Partnered with corporate leadership in creating and executing the company’s vision in building the National Technology Industry Practice and developed strategies to achieve consistent increase in sales, market position and revenue growth for the division
· Conceptualized and founded the $12 million Wired for Growth Program/Division, a corporate insurance and risk management program targeting venture capital, high growth firms.

· Launched Wired for Growth online program. Delivered 220% increase in revenue. 

· Gained ~1K clients by developing business plan and raising internal capital for innovate winning plan, Wired for Growth (first year). 
· Realized 400% increase (year over year for 3 years) in new business and penetration sales for the national technology practice
· Boosted overall national technology practice revenue by 32% by leading national sales and client retention efforts
· Founding partner in the establishment of the National Technology Industry Practice Group
· Responsible for all corporate communications and marketing for this national industry practice group
· Key contributor to growing national technology practice revenue from $35M to $46M for the company
· Achieved 32% increase in revenue during the inception stages of the Technology Industry Practice in Northern California and garnered $230K-$1.2M in new commission income sales each year from 1994-2003.

· Working with outside advertising agency on marketing and branding matters for the technology industry practice formation and launch

· Working with outside web development agency on website launch for new product offering
· Management and full responsibility for P&L over $5M, linking goals and annual plan to achieve results.

· Manage established clients, $4M portfolio of business.  Plans, directs and coordinate insurance programs for clients, including D&O, general liability, workers compensation, property and casualty, and employers’ liability coverage programs.

· Gather risk-related data from internal or external resources. Analyze data and determine areas of potential risks and advise clients on ways to manage and reduce their exposures.

· Manage the renewal process, including the program design and negotiations of the coverages with the insurance carriers.

· Implement and monitor risk programs applicable to help clients manage their enterprise wide risks.

· Participate in the execution of risk management processes that include identifying exposures to loss, analyzing risks and consulting with business units on exposures and implementing cost-effective risk mitigation strategies.

· Communicate with the CFO, Legal Counsel and others on key insurance matters, make recommendations and keep abreast of market trends impacting risk and insurance.

WILLIS CORPORATION, San Francisco & San Jose, California  


     1984 - 1992

One of the world's leading risk management and insurance brokerage firms with approximately 17,000 employees.
Assistant Vice President, Technology Group (exiting position)

Past positions at Willis include:  Account Executive, Account Manager. Received 2 promotions of increasing scope and responsibilities over a 6 year career span.
· Provided expertise in servicing low to medium complexity accounts. Identified client needs and developed custom solutions. 
· Frequently interfaced with C-Level decision makers; conducted presentations and negotiations.  
· Established and developed partnerships with economic buyers for small to medium size accounts.  Managed $1M-$3M portfolio of business.  
· Plans, directs and coordinate insurance programs for clients, including D&O, general liability, workers compensation, property and casualty, and employers’ liability coverage programs.

· Gather risk-related data from internal or external resources. Analyze data and determine areas of potential risks and advise clients on ways to manage and reduce their exposures.

Manage the renewal process, including the program design and negotiations of the coverages with the insurance carriers.

· Implement and monitor risk programs applicable to help clients manage their enterprise wide risks.

· Participate in the execution of risk management processes that include identifying exposures to loss, analyzing risks and consulting with business units on exposures and implementing cost-effective risk mitigation strategies.
· Communicate with the CFO, Legal Counsel and others on key insurance matters, make recommendations and keep abreast of market trends impacting risk and insurance.

· Manage and design Workers’ Compensation programs that encompass claims management and makes recommendations for action and settlement and OSHA compliance
· Led the opening of startup establishment in San Jose, California.

· Selected for summer internship program with Willis, Lloyds of London, Professional Liability and Executive Liability Lines in London, England.

Key PUBLICATIONS

· Co-Author, E-Risks—Liabilities in a Wired World, Published by National Underwriter; lauded by Business 2.0 as one of best business books

· Various articles published in Business Insurance, Insurance Journal, Business Journal, Wall Street Journal and other major publications.

· Authored over 100 blogs on company website

· Authored “Year in Review” reports and articles, summarizing critical issues for our target market (technology, life sciences, P2P exchanges, venture capital, private equity)
· Provide quarterly surveys and reports to our members (brokerage) on marketing, branding and sales practices

· Featured on the cover of Insurance Journal for collaborative work in corporate insurance and risk management for the P2P Car Sharing Industry.

Recent SPEAKING ENGAGEMENTS

· The ATX Women’s Network Group Convenes in Austin to Offer Specialized Risk Management Advice to Rising Stars and Starups in the Sharing Economy (Austin, Texas)
· The ATX Women’s Network Group and California Women’s Network – A Year in Review: Reflecting on the Business Trends of 2013 and Opportunities for Economic Growth (Austin, Texas)

· Sustainable Industry and Collaborative Sharing Tech Firms Gets Specialized Insurance and Risk Management Advice (Palo Alto, CA)
· Corporate Risk Management for the Technology Sector: A Year in Review (Austin, Texas)
· Insurance and Risk Management Challenges for Collaborative Consumption Firms (San Francisco, CA)
· Network Risk and Privacy Liability Exposures for Multiple Firms (Palo Alto, CA)
LICENSES & CERTIFICATIONS
· Licensed Property and Casualty Insurance Broker in 25+ States
· Resident California Property and Casualty Insurance License, Non-Resident Insurance License in Other States
EDUCATION
MCCOMBS SCHOOL OF BUSINESS, University of Texas, Austin, Texas

· Graduate, Business Management, Institute of Business Management, McCombs School of Business, University of Texas, Austin
· Graduate, Business Leadership, Institute of Business Leadership, McCombs School of Business, University of Texas, Austin
JESSE H. JONES GRADUATE SCHOOL OF MANAGEMENT, Rice University, Houston, Texas

· Graduate, Finance & Accounting Accreditation, Jesse H. Jones School of Management, Rice University, Houston
MCCOMBS SCHOOL OF BUSINESS, University of Texas, Austin, Texas
· Marketing Management, McCombs School of Business, University of Texas, Austin  Expected completed 2014

OTHER
· Proficient in Microsoft Office, Word, PowerPoint, Excel, Outlook, WordPress, Adobe, Salesforce.com, Blog and Article Writer, Expert Film Interviews
· Born, attended elementary, junior high and high school in San Antonio, Texas

