ROBERT CLARKSON
6112 Chadsworth Terrace, Glen Allen, Virginia  23059
804-869-1337  robertmclarkson@verizon.net 

SUMMARY:

Senior manager with seventeen years experience building, marketing and selling new products. Strong track record developing business plans and implementing strategy through innovative marketing and selling.  Managed budgets totaling $3.5 million and business lines generating over $1.6 billion in revenue. 

ENVIRONIC FOUNDATION INTERNATIONAL, Glen Allen, VA		        	                2010 – Current 
  
Director of Planning & Business Development 
Responsible for developing educational programs, research and partnerships in the higher education and business markets.  Accomplishments include:
· Co-developed and taught Business Sustainability Certificate at VCU to thirty-one business professionals
· Managed marketing project for Ford Motor Company on electric vehicles, coordinating fifteen MBA students 
· Developed marketing and business development strategy for positioning programs to new clients
· Organized, presented and attended events to promote EFI and the value of its educational model
· Currently developing pre-packaged education modules for higher education and business needs 

SNL FINANCIAL, Charlottesville, VA		        	           	      2009 – 2010

Senior Product Manager, Product Management 
Oversaw web product lines and related marketing efforts that provided data, research, news and analytics. 
Focus included:
· Managed two product lines generating $1 million in revenue and 1.2 million hits from 2,000+ users
· Led marketing efforts to increase sales by communicating new features and educating users on benefits
· Launched multiple content enhancements and customizable web parts for increasing customer usage
· Analyzed segment usage to improve customer experience; presented quarterly update to executive team

GENWORTH FINANCIAL, Richmond, VA		       	   	      2008 – 2009         

Manager of Competitive Intelligence, Product Development 
Worked directly with the Retirement Income division’s executive team to develop product strategies based on ongoing research, customer feedback and competitive analysis.  Responsibilities included:
· Redesigned the customer experience; orchestrated product summit with company executives
· Led product testing; utilized focus groups to gauge customer acceptance and test messaging 
· Developed product marketing strategy based on in-depth market research and competitive analysis
· Managed $900K budget to conduct industry research, competitive analysis and product testing
· Oversaw relationships with sales, industry vendors and associations to analyze market landscape 

MONDIAL ASSISTANCE, Richmond, VA, Sales & Marketing 	                    	      2004 – 2008

Director of Product Development, International Medical Assistance Markets (2007 – 2008)
Developed and managed product and related marketing initiatives for healthcare insurance and assistance markets. Partnered with operations, sales and client services on new enhancements. Accomplishments included:
· Wrote business plan for product targeting corporate and student travelers; $15 million revenue
· Managed website for 100+ million members, worked with vendors on content and eCommerce tools
· Partnered with sales on researching, identifying and developing prospects and new lines of revenue 
· Facilitated calculation of first profitability report for assistance products, met break-even target
· Directed associate product manager on competitive analysis, reporting and budgeting process 

Director of Marketing, Online & Traditional Travel Markets (2006 – 2007)
Created liaison team to plan and manage marketing initiatives to increase revenue and strengthen brand.  Focus included:
· Created marketing plans for 25+ strategic initiatives for online/offline sales; exceeded revenue goals
· Developed positioning, messaging, branding and creative strategies utilized by sales & communications 
· Managed tradeshows, website content, print ads, and direct marketing campaigns; tracked & reported ROI
· Orchestrated lost sellers incentive program; resulted in 46% conversion rate and 187% sales increase

eCommerce Product Manager, Emerging Travel Markets (2004 – 2006)
Developed products and marketing plans for entering new markets including online, ski and tour channels.  Specific achievements included:
· Partnered with sales on creating products and identifying target customers, exceeded market share goals 
· Increased booking path online sales by 18% based on repositioning efforts and banner ad placement
· Developed best practices document for online marketing; integral in achieving 125% of revenue goal 
· Conducted review and analysis of customer touch-points; findings improved service efficiencies by 14%

SUNTRUST BANK, Baltimore, MD					   2003

Business Development Manager, Commercial Lending                                                                                                
Responsible for increasing commercial account business with 100+ companies, managing related portfolio.

M&T BANK (formerly Allfirst Bank), Baltimore, MD	                  		      1994 – 2003
 
Direct Marketing Manager, Retail Lending (2000 – 2003)
Promoted to manage direct mail and email marketing campaigns for retail consumers. 

Derivatives Sales & Marketing Analyst, Treasury and Investment Banking (1998 – 2000)
Responsible for marketing, selling and analyzing interest rate risk products for large corporate clients

Relationship Account Manager, Transportation/Leasing (1996 – 1998)
Managed and developed corporate banking relationships in Transportation industry; tripled revenues  

Senior Credit Analyst, Commercial Credit (1994 – 1996)
Completed intensive credit analysis training program necessary to become a bank relationship manager

EDUCATION:

UNIVERSITY OF MARYLAND, College Park, MD 
Master of Business Administration (Concentration: Marketing and E-Commerce Strategy) 

GEORGETOWN UNIVERSITY, Washington, DC 
Bachelor of Science (Concentration: Finance and International Business) 

OTHER:

· Qualifications and Certifications: Adjunct Professor Teaching Certificate (University of Richmond, May 2009), DMA Marketing Certificate, Series 7, Competitive Intelligence 101 & 102  
· Volunteer work: Befrienders, Comfort Zone Camp, Church Capital Campaign Chair, YMCA Coach
· Tennis: Played Division I tennis at Georgetown University. Participated in U.S.T.A. 4.5 National Finals in 2007. 
· Work Status: Dual Citizenship of U.S.A. and Ireland
· Languages: Conversational in Gaelic, basic German and French
