Elisa Cibrario          

711 Shore Road

Long Beach, NY  11561
H (516) 432-0790

C (516) 567-6535

ecibrario@gmail.com
Accomplished direct-response COPY DIRECTOR/copywriter with outstanding credentials. Expertise in managing/writing for everything from product descriptions for catalogs and brochures to DRTV scripts and everything web-related. Quick learner, working manager, well-versed in all aspects of promotional advertising from concepting to execution. Passionate about helping to achieve excellence and success. Strong and inspirational team builder who values loyalty and effort, and whose superior writing and brainstorming skills will help you reach your target goals.
FREELANCE COPY SPECIALIST (2008-Present)
Develop promotional and editorial copy for clients as diverse as Guidepost Books and Prospect Mortgage, along with several small-business operations. Created jewelry website launch (SterlingtonCollection.com) and continuity retention efforts, along with ongoing promotional material, for national infomercial company Telebrands, Inc. 
CREATIVE/COPY DIRECTOR (2002-2008)

Bookspan (Division of Time Warner and Bertelsmann Direct) Garden City, NY 

Chosen to join new company venture to head a blended team of 12 art directors and copywriters responsible for developing member catalogs and prospect and retention promotions for increased number of book clubs due to merger. Handled heavy project load with strict deadlines. Entrusted to develop higher standard of communication with our members. Directed redesigns of catalogs, incorporating new features that increased sales, including merchandise. Selected by Panasonic Brands to write packaging, tagline, sell sheets and advertising copy for a new personal product.

*Developed various DRTV spots, working with production companies 

*Increased profitability of acquisition and retention campaigns 

*Succeeded in creating winning promotions for diverse target markets

CREATIVE DIRECTOR (1993-2002)

Book-of-the-Month Club (Division of Time Warner) New York, NY

Named as lead copywriter/CD for elite new internal agency devoted solely to developing new prospecting and retention efforts. Supervised art directors and copywriters, plus freelancers. Managed photo shoots, including model selection, styling and budget. Expanded DRTV efforts into the cooking and children’s markets; worked with editors at houses such as HBO. Partnered with Lifetime TV to create lifestyle copy related to selling our clubs. Made presentations to senior management. Concepts chosen over major agency attempts.  

*Gained working knowledge of photo and TV shoots, including selecting vendors 

*Excelled at developing working relationships and building cohesive teams 

*Succeeded in helping company attain its goal of widening its DRTV markets

SENIOR COPYWRITER (1991-1993)

Book-of-the-Month Club   New York, NY
Developed voice and tone for main book club direct mail and collateral promotions, including member retention marketing. Conceived of and wrote company’s first DRTV spot, for Stephen King Library continuity series; response was higher than budgeted. Recipient of first “Above and Beyond the Call of Duty” award.  

*Supervised two copyeditors 

*Streamlined copy/editing process 

*Took on extra creative duties voluntarily despite heavy workload

CAREER FREELANCE

Increased subscription and member bases for clients including American Express, Audio Book Club, Time Out New York, Advertising Age and Sesame Street magazines.

*Designed winning retention series for Time Out New York magazine

*Created two new controls at the same time for Audio Book Club  

*Developed a successful tagline and blow-in card program for Maxim
DEGREE

BA, Magna Cum Laude  

English

Brooklyn College CUNY

