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	Professional Experience


Market Insights Analyst (Market Analysis – SWG), IBM India, Bangalore
September 2010 – February 2012
Associated with the Market Analysis team in the Software domain. The Job responsibilities involved: 

· Lead the project of developing an internal asset which involved analysing software revenues of thirty key competitors. The asset aimed at providing the competitive landscape as it would break the worldwide revenues to different geographies and software sub categories defined by IBM.

· Develop models to study the trends in the software market and thereby compare the performance of IBM vis-a-vis the market and the key competitors.

· Provide support to the Market Insight alerts process by tracking key competitors’ earnings results and announcements, preparing the analysis to report on each competitor’s performance shortly after earnings announcement.

· Study and analyse the estimated revenues of key software companies provided by Thomson one. Support IPR, third party vendor to IBM, by providing them weekly updates on same.


Assistant Manager (Mobile Market Intelligence), Cross-Tab, Bangalore
January 2010 – August 2010
Worked for the Microsoft account and the job responsibilities involved:
· In depth research studies in mobile ecosystem - Analyzing trends, studying buying behaviour of customers, identifying new opportunities etc 

· Strategic Competitor Analysis of firms such as Apple, Google, RIM etc

· Product SWOT Analysis

· Primary as well as secondary research on changing landscape of consumer market in gaming, music, social networking etc.

· Leading a team of Business analysts in the KRA's mentioned herein

Assistant Manager (Peripherals Research), IDC (India) Limited, Bangalore
January 2007 – December 2009
The KRA’s involved:
· Both primary as well as secondary research on IT peripherals market including competitor analysis, overall industry and market analysis, tracking new product offerings etc. Focussed on product categories such as camcorder, consumables, printers, managed print services 

· Worked as a single POC for multiple reports including those on UPS, Inkjets Single and multifunctional devices, Laser Single function & Multifunctional devices, Dot Matrix printers, Point of Sales (POS) and Projectors.

· Leading a team of BAs and managing client relationship- Preparation and presentation of reports to both internal and external customers, responding to client queries, undertaking customized studies and resolving issues if any.



	Educational Qualification

	Year
	Degree
	Institution
	University/Board
	Specialization
	Score

	2007
	MBA
	Fortune Institute of International Business, Delhi
	A.I.C.T.E.
	Finance And International Business
	80%

	2005
	B.Com(h)
	Hansraj college
	Delhi University
	Financial, Cost Accounting, Economics, Financial Mgt, Taxation
	64%

	2002
	AISSCE
	Dr. V.S.P.S. School, Cantt
	I.S.C.
	Commerce
	90%

	2000
	AISSE
	Dr. V.S.P.S. School, Cantt
	I.C.S.E.
	General
	86%




	Fall Internship


Project Name – Revenue Recognition of Services for Wipro Infotech
Member of Business Finance Team, Wipro InfoTech Limited, Bangalore, May 2006 – June 2006
The key deliverables involved:
· Understanding and analyzing the various business processes for revenue recognition of the three key services – System Integration, Facility Management & Consulting provided by the company 
· Verifying the same in accordance with the “Accounting Standard 9” prescribed by ICAI.
 
	Academic Achievements


· Ranked sixth in B.Com (h), Hansraj College, Delhi University
· Second rank in commerce in class 12th 
· Second rank in school in class 10th in school.
· Among the top 3 students in PGPM program from Fortune Institute of International Business, Delhi

	Research Papers


· Emerging trend of microfinance in India, published in Journal of Finance, Hansraj College, 2004 - Study focussed on understanding the concept and advantages of micro finance and the shaping up of the industry in the recent time period

· Bancassuarance in India: a Study of LIC vs. Private Players –Study involved analyzing bancassurance as a means to market insurance services and comparing the performance of the biggest insurer player in the country i.e. LIC viz a viz other private players such as ICICI, HDFC etc
	Academic Projects Undertaken

	Project Title
	Area of Study

	Monetary and Credit Policies – studying the various policies which govern the Indian Economy
	Finance

	Study of Audit Firms Industry – The roles performed by the Audit firms in India.
	Finance

	Strategic Management- studying the operations mgt. and strategic path followed by HDFC Bank 
	Finance

	Marketing of services - Study of the basic concepts of marketing of services at Jaypee Hotels.
	Marketing

	Study on Tata Motors – the various strategies undertaken by Tata Motors to perform well in the economy. 
	Strategic Management

	Effect of celebrity endorsement on the sales of their products.
	Market Research
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