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Summary of Qualifications

Strategic Marketing Manager with extensive experience in marketing communications, direct marketing, lead generation, sales promotion and account management. Broad, cross-functional experience in web content development, vendor management, and event planning.

Genworth Financial/GE Financial Assurance




10/1999 – 03/2012 
Marketing Manager/Analyst
 Long Term Care Insurance
· Designed and developed retail marketing communications including copy and creative for collateral materials and kits.

· Increased adoption of materials through promotion, coaching and a monthly marketing newsletter. 

· Developed strategy, scripting and production of 17 videos produced in 2011.   

· Increased field sales by providing sales leaders and agents with strategic guidance on marketing initiatives. 
· Grew client participation in the email marketing program by 28%.  
· Developed strategy and content of the sales leader and agent websites. 
· Increased adoption of producer websites by 79%.
Direct Marketing Manager
 Long Term Care Insurance
· Developed annual strategy for direct marketing lead generation campaigns.

· Directed and managed champion/challenger test plan, list selection, creative development and campaign execution. 
· Developed and executed list test realizing 100% lift over current control mailing. 

· Developed and executed the lead generation strategic plan for 3 of the largest lead challenged states resulting in a 50% increase in leads.

· Conducted a series of highly targeted direct mail campaigns while promoting loyalty of the brand. 

Marketing Manager
 Personal Financial Services
· Led cross channel task force on lead sharing and cross-sell. 
· Developed workshops/seminars on financial services products.

· Managed “Mail on Demand” infrastructure and content. 
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01/1999 – 10/1999

Agency Account Manager

· Developed, implemented and managed the marketing strategies of 3 key financial service clients.

· Managed and serviced the entire client relationship including the solicitation of new business.

· Worked closely with all areas of the agency to develop strategic marketing plans, creative development, data processing, modeling and analysis. 


Central Fidelity Bank/Succeeded by Wachovia Bank, N.A


03/1982 – 01/1998
AVP, Product Development/Market Research

· Developed a market segmentation framework used to refine new account acquisition strategy and product profitability.

· Interfaced with outside vendors to design research surveys and focus groups to improve account selection and retention strategies. 

· Developed and conducted product introduction, product knowledge and sales training seminars for branch and commercial personnel in 250 branches throughout Virginia.

· Designed sales strategy and promotional materials for all consumer lending product lines.
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AVP, Direct Mail Acquisition

· Developed annual marketing plan, budget and pricing strategies for multiple consumer lending products. 

· Managed all aspects of direct mail and telemarketing including design and execution of campaigns.  

· Designed program response and performance analyses, significantly reducing account acquisition costs while refining target markets.

Bank Officer, Database Management

· Designed first database management mail program for five retail product lines. 
· Developed strategic plan for lifecycle management and portfolio segmentation.

· Developed a customized Promotional Tracking System, enhancing analysis of customer retention strategies and program profitability.
· Negotiated multiple short and long term contracts.

Customer Service Manager
· Supervised 4 exempt and 27 non-exempt positions
· Managed and consolidated three marketing departments improving service levels and reducing response time for processing and resolving customer inquiries
Education

Bachelor of Science, Psychology






08/1977 – 12/1981

Longwood College, Farmville, Virginia
