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	Summary

Significant background and demonstrated management experience in the consumer products industry selling major brands through the retail and wholesale trade; as well as selling market research products to CPG manufacturers. 
Professional Profile
Account Executive – Rocky Mountain Foods                                                                   2013 - Present
· Ownership for tailoring strategies and initiatives that drive increases in sales and market share. 

· Deliver relevant consumer insights for the development of future products.
· Ongoing development of relationships with key accounts, broker and distributors in the natural, grocery, c-store and food service channels.
· Participate in product development, marketing, costing and packaging for new item initiatives. 
· Coordinate trade show participation.


	Account Executive – DPI Specialty Foods                                                                    2009 - 2011
· Promote major food manufactures’ products to large supermarket chain headquarters through fact based selling, creative marketing concepts, and well-coordinated promotions.

· Researched and wrote industry and market updates including competitive analysis, creating ‘hot sheets’, and effective selling tools for account contacts and sales staff.

· To increase sales through product knowledge, educated chains on merchandising, advertising, promoting, and pricing specialty cheese brands.
· Instrumental in the development of a new cheese; contributed product and industry expertise and sales/marketing perspective to R&D, product marketing strategy, POS materials and pricing decisions. Product successfully introduced into retail market.
· Communicated merchandising/presentation objectives to sales management teams at key accounts.  Presented trend reports and product purchase recommendations at the executive level.

Client Manager – The Nielsen Company (MillerCoors Brewing Company)                2007 – 2009
· Works with the VP and Director to develop and execute annual client plans to meet revenue goals in a consultative role. 
· Fosters relationship with client at senior levels, providing analytical support and solutions for Brand Marketing, Retail Marketing and Marketing Insights at major CPG/Retail and Media and Entertainment clients. 
· Monitor for brand coverage across social channels, while maintaining media trackers to report on growth and performance to internal brand teams.
· Proficient in the analysis and tracking of consumer panel data.
· Track and report new product introduction status (sales and distribution trends, cannibalization, etc.) to management.

· Work closely with third party agencies directing the development of creative sell-in sheets and cross promotional marketing program ideas.

National Accounts Manager – DPI Specialty Foods                                                        2004 - 2007
· Built strong customer relationships with key accounts.  Refocused product selection; developed effective programs; worked diligently to resolve product issues and ensure customer satisfaction.
· Develop, coordinate and execute special purchase and sales programs, participate in food show strategic buying to enhance long term profitability.
· Maintained accounts in a 10-state region, with primary focus on specialty grocery stores and main stream grocery retailers.
· Trained direct sales staff on product positioning, sales techniques, new account development and territory maintenance and planning. Organized, planned, designed and worked national, regional, state and local trade shows.
· Work with international and domestic vendors to secure new item placement and promotional programs.    



	Senior Pricing Analyst – Nash Finch Company                                                                     2000 - 2004

· Work in conjunction with merchandising manager with both International and Domestic Vendors to secure new item placement and promotional programs    

· Negotiated with vendors to develop, coordinate and execute special sales/ ad mix and marketing events

· Participated in the opening of  Avanza Supermarkets from inception to Grand Opening; Designed pricing file for each store based on zone, region and client base

· Trained pricing managers, backdoor receiving personnel, store managers and accounting clerks on Nash Finch computer systems, reporting activity, AR/AP procedures and P&L balancing.


	  Education

· University of Colorado, B. A., Business Management   - 1995

· Metropolitan State University, A. A., Business Management – 1993      

	

	Skills

· Microsoft Office including: Word, Excel, PowerPoint, Outlook

· Wholesale/Retail product maintenance using tools including: S4, AS-400, Retail.net, Apollo Software.

· Nitro and Spectra proficient

· Data analysis and interpretation using: IRI Scan Data, Spins Reports, Nielsen Data
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