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Profile

Results-driven, client-service-oriented team player experienced in brand management, research & analysis and the employing business intelligence techniques to help companies solidify their competitive position. Background includes business development, market research and analysis, marketing-related positions with government agencies and private enterprises. 

 • Leadership                                                                          • Creativity and Entrepreneurial Spirit

 • Marketing and Market Research Expertise                               • Client Service Oriented 

MBA  • Marketing  • University of Richmond  • Richmond, VA

MA    • English and German  •  Kyiv National T. Shevchenko University • Ukraine, Kyiv
Marketing and Brand Management Experience

ALSTOM POWER, Richmond, VA                                                                                                      January 2010 – now



Marketing & Strategy Manager – Responsible for marketing management of a few product lines and services for Americas 
· Developed common marketing and communication strategy for ALSPA BlueLine including logo and slogan to unify the product messaging that resulted in higher product awareness in the market 
· Organized and oversaw annual internal and external conferences/trade shows and events for the business unit

· Developed and conducted market research studies to define global market size and niche for the BlueLine product line, conducted sales and forecasting analyses to formulate short and long-term sales goals of the product line

· Management of the website including analysis and report generation and analysis of the website statistics  

· Identified, quantified and made recommendations regarding market price, customer delivery requirement, quality of products and services, issued global price list to ensure sell through in the regions including but not limited to aggregating information and analyzing Alstom’s CRM database and various research sources
· Developed targeted marketing campaign that resulted in creation of new leads in NAM region

· Developed marketing plan to penetrate new regions: 42% YOY sales volume growth

BRINK’S INC, Richmond, VA
May 2008–August 2008
MBA Global Marketing and Finance Intern — Improved response and lead time rates and increased level of customer satisfaction through in-depth analysis of marketing and operational key performance indicators for regional and global services

· Researched and analyzed company’s  key performance indicators and developed a metrics that simplified tracking of operational performance in its regions

· Responsible for annual price transferring report, resulting in more effective allocation of  P&L expenses

· Budgeting, Reporting and  Planning: analyzed regional reports, wrote instructions, and  created templates resulting  in improvement of  expense allocation accuracy and forecasting

HARRIS WILLIAMS & CO, Richmond, VA
January 2007–August 2007
Marketing and Research Specialist - Analyzed market and industry reports, evaluated industry attractiveness, analyzed key indicators of buy-out attractiveness resulting in recommendations and penetration  into new industry segments

· Developed market analyses for 5 deals, reorganized marketing report and analysis capabilities by creating  consolidated database; resulted in more efficient operations and improved document retrieval
· Increased recognition of company’s  brand by creating new guidelines for company’s promotional materials
LOGISTICS 2020, INC, Chesterfield, VA
2005–2006
Marketing and Travel Administrator - Oversaw business development, market research and communications functions: developed business plan and marketing strategy for beach rental properties in Frisco, North Carolina; planned, organized and launched marketing campaign   - resulting in full capacity reservations for the next season 

· Managed TRAVEL 2020 Inc; increased profits by 120% by contracting with consolidator companies for airline tickets

· Led market research and analysis efforts to obtain E&O insurance and IATAN which  increased monthly commission on international fares by 45%

UNITED STATES EMBASSY, Kiev, Ukraine
2003–2004
Public Relations Assistant - Planned and coordinated cultural and official program activities: round tables, Ambassador speeches, and press conferences
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· Generated press releases, podcasts and transcripts for Press and Information offices that improved Embassy programs’ awareness among local businesses, non-governmental organizations and general public by 20%GAZRESURS LLC, Kiev, Ukraine
2001–2003
Business Development Specialist, Interpreter - Analyzed monthly business results and identified performance issues for management.

· Translator, Executive Office team:  conducted negotiations with foreign companies, government representatives

Education & Professional Training

MASTER OF BUSINESS ADMINISTRATION, University of Richmond, Richmond, VA
2007–2009

MBA Teams — collaborated with team members on a variety of assignments. Selected group projects and individual papers include: 


•   Capstone Project for BioFree: Developed strategic analysis and marketing program for the beverage producer and its core product – a sparkling dairy beverage. Performed in-depth analysis of the beverage market, provided recommendations on product launch, positioning and promotion strategies, branding and success factors, including label and brochure design.


•
International Consultancy Project for CSI - Brazil, Sao Paulo: Analyzed operations of Brazilian system engineering firm. Developed strategic recommendations as to risk mitigation, international outreach and business development.


•
Advertising Agencies Strategic Analysis for IPG: Performed strategic analysis for company including in-depth industry coverage, competitive analysis, financial analysis, SWOT analysis/matrix, and strategic recommendations.

    •    Independent Paper for P&G: Completed several research papers including “An Analysis of the Procter & Gamble Acquisition of Gillette” for a mergers and acquisitions class including valuation analysis, positioning and recommendations.

    •   New Marketing Model: Researched oxygen bar business and examined hybrid marketing model that played critical      role in helping company to penetrate the Richmond, VA market and achieve unique market position as a provider of oxygen experience. Examined regional and international penetration and branding strategies, appearance, customer profile, target audience and provided recommendations how model is transferable to the Richmond market.

· GPA 3.62

· Awarded full-time graduate assistantship

· Chair, Digital Communications – MBA Leadership Council, University of Richmond

· Adobe Suite, InDesign, Photoshop, Illustrator, SharePoint 

· Customer Relationship Management Database

MASTER OF LINGUISTICS                                                                                                                                     2001

Kyiv National Taras Shevchenko University, Kyiv, Ukraine
Concentration: English and German languages

BACHELOR OF LINGUISTICS
2000

Kyiv National Taras Shevchenko University, Kyiv, Ukraine
Concentration: English and German languages
Additional Information

· Ukrainian, Russian – fluent, German – functional

· Customer Relationship Management database – analysis of main KPIs to increase existing customer sales 

· Lifetime member of the National Scholars Honor Society 

· Research Assistant and contributor to unpublished book “Fashion Economics” by Donna Reamy,  Fairchild Publications (October, 2009)

· Tutorial contributor: “Social Software and Web 2.0 Technology Trends” (Nov, 2009) IGI-Global, New York and Hershey
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