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Midlothian, Virginia 23112




           

 

            dkbonner@hotmail.com
OBJECTIVE: Seeking Business Analyst and Project Coordinator opportunities within the Richmond, Virginia area.  Eight years of financial industry experience, additionally seven years experience in marketing and project management, and three years of retail experience. Proven track record of completing projects on time with high customer satisfaction.  Recognized as a team player and effective in identifying areas of improvement within work processes. 


PROFESSIONAL EXPERIENCE
Stein Mart, Inc. - Richmond, Virginia



(August 2009 - Present)
Merchandising Manager
· Assisting Store Manager with the selection, supervision, and development of staff. 
· Managing workflow, allocating key resources, presenting merchandise, and managing associates in four select departments to meet company promotion and sales deadlines. 
· Currently serve as Store Manager on Duty when necessary. 
· Provide leadership during the closing shift by resolving customer service situations as needed; responding to loss prevention situations, and following procedures to close the store. Closing store procedures include: closing and securing registers, and securing and locking the store facilities. 
Circuit City Stores, Inc. - Richmond, Virginia


(October 2007 - March 2009)
Senior Analyst, Space Planning

· Managed continuous two week process that ensured $273 - $380 million of inventory was sent and properly placed within retail stores nationwide. 

· Managed and represented Space Planning department on key project initiatives, process improvements, and systems enhancements.

· Managed two direct reports and three indirect reports.

· Supervised onsite installation of Microsoft test product placement at Florida location with estimated budget of $29K.
Circuit City Stores, Inc. - Richmond, Virginia


(August 2006 - October 2007)
Analyst, Space Planning


· Developed accurate planograms and managed space productivity.
· Partnered with Buyers and Inventory on sku selections and assortment optimization, resulting in a visual strategy for key strategic categories
· Created and continually updated 30 Day New Hire program. Program provides optimal training and scheduling for a new hire to become a functional analyst within 30 days.

· Bridged the communication gap between Merchant and Space Planning departments and led the Video & Audio team in navigating the new Transition Timeline that built a more cohesive work unit.
Scott & Stringfellow, Inc. - Richmond, Virginia


(March 2004 - March 2006)


IRA Specialist








· Project lead that initiated and developed the process of documentation of all departmental procedures and responsibilities.

· Traveling Conversion Team Member that brought over new brokerage firms to Scott & Stringfellow.
· Trained incoming personnel on IRA roles, responsibilities, and system functionality in accordance to government and bank compliance policies.  
· Communicated effectively and worked closely with brokers and office support staff in over 30 offices. 
Household Beneficial​​​ - Richmond, Virginia


(February 2003 - December 2003)

Account Executive






· Solicited consumer, equity, and first mortgage loans to existing and new clientele.
· Negotiated with underwriters on behalf of clients to help restructure their debt and meet their financial needs and goals.
· Managed customers through entire loan process including assisting the Sales Branch Manager with disbursement of proceeds. 
Capital One Financial Corporation - Richmond, Virginia
(July 1996 - May 2002)
Project Coordinator / Assistant Marketing Manager


(2001- 2002)

.

· Assigned and delegated responsibilities and assignments to department for various communication tasks and projects

· Coordinated three month communication project that successfully branded an IT project within Capital One   

· Coordinated branding project that increased department awareness within Capital One and increased unity among 1300 department associates.

· Developed a request process that improved inter-departmental communications by 70%, which included the coordination of a weekly and monthly newsletter distributed within Capital One department.
Associate Marketing Manager





(2000 - 2001)
· Generated market analysis report and tactical strategies that enabled Capital One to recruit and brand itself to new exempt-level diversity audiences via the internet.  

· Coordinated fulfillment of Capital One recruitment print advertisement in national newspapers, college newspapers, and diversity publications.

· Coordinated fulfillment of marketing materials (brochures, flyers, toolkits, buttons) to recruitment clients.
· Created and implemented new requisition form and process that reduced advertisement fulfillment time from 7-10 days to 4-7 days.
Marketing and Analysis Support Associate 



(1999 - 2000)

· Identified and resolved solicitation error that saved company approximately $225,000.
· Test-piloted and assisted in development of new online system that reduced paper request by 80%.

· Effectively trained managers, supervisors, and customer service representatives on new online system.
Customer Service Representative 




(1998 - 1999)
· Processed fee requests, prepared correspondence, and fulfilled customer needs to ensure customer satisfaction.
· Researching and examining credit risks, assessing credit history, and approving or disapproving extension of credit.
· Solicited cross-sell products to clients.
Telecommunication Sales Representative 



(1996 - 1998)

· Provided support to the sales team, ensuring all sales and service objectives were met, including being in the Top 10 in sales for six consecutive months. 
· Assisted in the training of new representatives and associates.
· Generated repeat business through successful client follow-up.
EDUCATION AND PROFESSIONAL DEVELOPMENT
· Bachelor of Science, Marketing Management, 1996, Virginia Tech - Blacksburg, VA 

· Managing Projects in Organization Course - School of Business and Public Management, George Washington University
· Professional Development Training - The Direct Marketing Association (DMA) Basic Institute Seminar






    TECHNICAL EXPERIENCE
· Proficient in Microsoft Word, Excel, PowerPoint, Access, Outlook, Publisher; Lotus Notes;  Knowledge of Adobe Illustrator; Visio 
