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SUMMARY
Communications, Public Relations and Events Marketing professional with 10 years experience within advertising agencies, public relations and event management companies. I am a flexible, project-oriented professional who excels at maintaining relationships with clients, vendors and media.  Proficient at:

· Strategic planning, execution and evaluation

· Integrated marketing communications

· Event planning and management for media relations and business development

· Branding and product positioning

· Contract negotiation

· Multi-media presentation skills

· Media relations

· Business development

· Leading cross-functional teams

KEY SKILLS

· Assisting in the creation and implementation of new product launches, including positioning and messaging within developed timelines and budgets
· Building and strengthening media relations to meet and exceed clients' objectives for awareness and coverage 

· Networking with business leaders, public relations firms and media representatives to attend events and arrange endorsements and media coverage
· Event managing from concept, planning and delivery to match client's marketing objectives

· Interacting with product managers, creative and production teams related to ongoing campaigns 

· Integrating campaign components on digital, community and print media platforms

· Approving printed and online materials in accordance with clients’ corporate identity guidelines

· Negotiating with vendors and suppliers to ensure high quality and cost effective deliverables
· Organizing trade show stands and on-site promotional activity
EMPLOYMENT HISTORY

STRAIGHTLINE Advertising – Advertising Agency


Project Manager 
2004-2009 
Co-owned and managed 5-person boutique event management and PR agency with half million USD turnover.  Organized events for in-house clients and worked on contract basis for several international agencies including Saatchi & Saatchi, Young & Rubicam, and Wunderman in the range of 20-100k USD per project.   

Ogilvy and Mather - Advertising Agency
Project Coordinator
2003-2004 
Strategic planning and execution for the launch campaign for the largest shopping mall in Bucharest, Plaza Shopping Mall. The campaign included event concept development and implementation, media and vendor relationships in order to ensure high level of media exposure and public awareness. 

ADwork Media - Public Relations Company
Public Relations Coordinator 
2001-2003                                                                                                                          
Direct responsible for developing and implementing Public Relations strategies for the agency clients in order to ensure media coverage for the on-going events and promotions.

TBWA – Advertising Agency

Account Executive
2000 -2001
Organized press conference and launch event for Nivea brand, resulting in increased market awareness.

“ZF”   (Romanian Financial Newspaper) – Daily Newspaper
Marketing Executive
1998 –2000
Project Coordinator for the launch of Romania’s largest business and financial daily newspaper.
EDUCATION
Academy of Economic Studies, School of Business (Marketing Concentration)

Bucharest, Romania

Bachelor of Arts (B.A.), 1998
SAMPLE PROJECTS

L’Oreal – Objective:  Increase awareness of 'Vichy' range of skin creams. 

RESULT: Quantifiable increase in media exposure and mass market awareness

· Served as Project manager for L'Oreal 'Skin Health Center' structure in largest and highest traffic public square for mass market awareness
· Arranged and documented 10 celebrity visits to the center for endorsements (prime-time news anchors and TV fashion and beauty personalities) 
· Organized press conference with company representatives and spokespersons attended by 40 journalists and resulting in 50+ media references across TV, print and online. 
Danone - Objective: Position ‘Activia’ brand to increase sales among working women
RESULT: Quantifiable increase in media exposure and business community awareness

· Organized sampling campaign for 35 influential women in media, in the health and beauty segment, during a one month period.  
Pitched editorial ideas to media partners as part of overall marketing plan resulting in a measurable impact across the media (print, TV and online). 
Plaza Shopping Mall - Objective:  Generate awareness among business community for the largest shopping mall in Bucharest
RESULT: Quantifiable increase in media exposure and business community awareness 

· Key member of launch event, which brought together 200 senior business executives and significant media coverage for several weeks 
· Successfully negotiated with mall tenants for 25-30 sampling or prize opportunities at launch event to build awareness and loyalty.  
· Provided talking points for 40 members of the media and 3 live presentations which resulted in 40+ references in local media.
Bucharest Auto Trade Show – Objective:  Generate media awareness for new Hyundai car model
RESULT: Local car expert declared Hyundai launch event as the best in the history of the auto show
· Event concept creation and implementation for the I-30 model exhibition organized for bi-annual auto exposition
· Arranged press coverage and 10 interviews with local Hyundai representatives resulting in 50+ mentions in the business and trade press, TV and online.
Chivas Regal - Objective:  Solidify Chivas as a premium whisky brand 
RESULT: Quantifiable increase in media exposure
· Highlighted and interpreted the Chivas brand heritage for local media
· Provided logistic support for media kit and press conference event
· Organized three day international press junket for 10 senior media representatives to Scottish distillery to encourage honest editorial coverage and testimonials
Seagrams - Objective:  Re-branding of 100 Pipers whisky brand
RESULT:  Sales increase 40 percent in three months
· Planned integrated summer campaign to raise awareness of 100 Pipers brand vis-a-vis its competition

· Concept and execution of the campaign across distribution channels, negotiated contracts for on-location sampling, and managed a team of hostesses.  

· Organized a special editorial supplement for local business newspapers

Managed budget planning and measurement tools to follow up the campaign

