LaKenya Anderson

14101 Castle Blvd. #204 ( Silver Spring, MD 20904 ( 617-905-9405 ( lakenyaa@gmail.com

Profile

Recent MBA graduate, results-oriented marketing professional with strong oral & written communication, and project management skills, seeking a position in Marketing and Brand Management where these skills will add value and enhance the company. A client facing (internal & external) team player that develops a positive rapport to achieve client objectives and deliverables.  Ability to multitask, work in a fast-paced environment, meet deadlines, and produce high-quality work.  Relevant knowledge includes:

· Direct Marketing and Promotional Strategies

· Creative & Tactical Marketing

· Brand Management & Product/Service Positioning

· Event Management

Skills/Associations

Computer Skills: 
Microsoft Office, Lotus Notes, Outlook, Internet Explorer, WebEx, Constant Contact, StarCite,

NetMeeting, MeetingPlace, Intercall, Exact Target, Mainframe, Adobe/Acrobat, MS Publisher, Quark,

FrontPage, Client Retention Management Software (M-Drive), Bloomberg 
Affiliations: 

JHU Marketing Club, American Marketing Association; American Advertising Association; Direct

Marketing Association of Washington, DC (DMAW)

Social Media:

LinkedIn, Facebook, Twitter

Education

Masters of Business Administration, Marketing Management, May, 2012

Johns Hopkins University, Baltimore, MD

Bachelors of Science, Marketing, May, 2001




Tuskegee University – Tuskegee, AL

Marketing Experience

Marketing Associate, Mercer – Washington, DC





February 2010 – September 2012

Execute compelling value propositions, market driven campaigns, communications, and events across the eight lines of business for the Mid Atlantic and Central Market offices. 

Key Accomplishments:
· Managed the Exhibit Properties Program – coordinated the re-branding phase of properties twice.

· Conducted training on all online marketing campaign tools to administrative assistants and marketing coordinators.

· Created the quarterly newsletter, sponsorship ads, internal e-blasts, and marketing calendar. 

· Vendor relationship manager to outside graphic designers, print houses, and asset management companies.

· Partnered with lead sales consultants to design and execute seven internal and four external client-driven initiatives per year. 

· Prioritized target market and brand positioning strategies through use of analytics and CRM platform.

· Developed and implemented the marketing strategy and plan for all client-driven initiatives and projects.

· Prepared and presented marketing initiatives and plans on a monthly basis. 

· Relationship and content advisor to the PR team for market media outreach and communications.

· Tracked all expenses and managed marketing budget of $250,000 for all yearly events and marketing initiatives.

· Implemented the LinkedIn group platforms for line of business lead generation and channel marketing. 

· Monitored the effectiveness of marketing campaigns by analyzing amount of click-thrus, opens, and forwards.

Marketing Manager, NAFSA: Association of International Educators – Washington, DC
May 2007 – June 2009

Implemented integrated promotional campaigns using both traditional and e-marketing channels to uphold the branding of the Association’s products and services.  

Key Accomplishments:

· Manage the registration, layout, and shipment for NAFSA exhibits at 12 NAFSA conferences & expos.

· Designed the NAFSA exhibit layout at the Annual Conference.

· Vendor relationship manager for the Publishing Services department (internal), and all external vendors used for creative design, copywriting, mail-house, and list brokerage.

· Manage the media and marketing collateral budget.

· Analyze and report the effectiveness of campaign, promotion, and plan objectives and forecasts.

· Arrange cast calls, productions schedules, and vendors for video shoots for conference events.

· Manager of marketing projects, schedules, and promotional materials related to the 10 departments within the association from inception to completion.
· Implemented the marketing campaign plans for one annual conference, two annual meetings, multiple educational programs.  
Marketing Specialist/Due Diligence Coordinator, Ameritas Investment Corp. – Bethesda, MD
March 2005– May 2007

Provided sales and marketing support to over 2,000 AIC agents. Researched and analyzed business/background information of financial service providers seeking business relationships with AIC.   

Key Accomplishments:

· Hosted bimonthly teleconferences and WebEx virtual conferences regarding product initiatives and enhanced marketing tools.
· Produced quarterly & monthly articles, newsletters, brochures, e-mail blasts and other internal marketing communications. 
· Update and maintain due diligence database and other due diligence processes.  
· Project manager responsible for agreements and Direct Participation Programs for brokerage/insurance firm investment products.
· Prepare and present marketing presentations and coordinate award programs.
· Researched financial products and solutions to add to our product offerings.
Additional Experience/Internships

Securities Lending Representative, State Street Corp. – Boston, MA



April 2002 – September 2004

· Researched and resolved all share and tax related discrepancies for global and domestic clients.
Credit Analyst, Wells Fargo Financial – Malden, MA




August 2001 – February 2002

· Marketed and sold the benefit of Wells Fargo financial services products to both new and existing clients.
Internships

Quantitative Research Analyst, Brokerage & Mutual Fund Representative, Fidelity Investments – Boston, MA
Financial Analyst Intern, Interior Design Intern, Stop & Shop Corporation - Quincy, MA
Admissions Assistant, Cambridge College – Cambridge, MA

Consulting Projects

Baltimore City Health Department – Animal Cruelty Division: Analyzed the continuum of animal control services, including those provided by the health department, the BARCS shelter, the SPCA and others identified by the Animal Control Director.

Urbanomics Consulting Group – ELLA Awards: Redesigned the criteria and judging process that Urbanomics Consulting Group uses when determining those companies that are eligible to receive the ELLA Award.
Specialized Studies

Global Immersion Program: Sao Paulo, Brazil, January 2012    Carey Business School/Fundacao Dom Cabral Business School

Leadership Development Program for Minority Managers, May 2010
Carey Business School, Johns Hopkins University
