
Adil Najmuddin612-201-3244
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2150 14th St. NW #2	
New Brighton, MN 55112
	Education

	Metropolitan State University, Saint Paul, MN
- Bachelor of Science, Marketing, 3.87 GPA, Male Leader of the Year (’13 & ‘14)
	May, 2014

	Hennepin Technical College 
- A.A.S. Degree: Networking Administrator/Analyst
	December, 2010

	Experience

	  Edge Marketing & Promotional Products
    Product Manager
	May, 2014 – September, 2014

	
	· Created and managed the marketing, sales, and financial strategies for two healthcare products.
· Generated new revenue stream through Amazon Marketplace.
· Administrated and redesigned homepage and product websites; increased web traffic by 300%, improved website ranking from #5 to #1 on Google.

	Metropolitan State University
    Lead Coordinator
	March, 2012 – May, 2014

	
	· Strategically identified mentoring opportunities for 50+ students and professionals by recruiting, interviewing, and matching participants from diverse fields and backgrounds.
· Created two annual five-figure budgets and strategically allocated budgeted financial resources. Budget ranked first amongst 40+ student organizations and boosted 26% year-over-year (YOY) growth. 
· [bookmark: _GoBack]Organized and coordinated over 15 university-wide student and leadership development events averaging over 55 attendees.
· Promoted from Assistant Coordinator to Lead Coordinator after 3 months.

	Micro Center
    Customer Service Representative
	May, 2009 – June, 2013

	
	· Delivered superior customer service in a fast-paced environment while maintaining awareness of store and customers' needs. 
· Assisted customers in decision making process of purchasing computer services and components. 
· Outperformed 150+ store associates and consistently ranked above the 90th percentile for name and email capture to drive store marketing initiatives. 

	Memberships and Organizations
	

	  Metro Student Business Association (MSBA)
    Vice President & Co-Founder
	October, 2013 – May, 2014

	
	· Co-founded MSBA to provide students with business opportunities including internships, connections, and skill building workshops.

	  Toastmasters Club #1696
    Co-Vice President of Public Relations
	May. 2013 – January, 2014

	
	· Coordinated Club #1696’s strategic marketing, promotion and publicity efforts through WordPress, marketing materials, and press releases; increased membership from 13 to 20 active members.

	Skills
	

	Digital Marketing | Google Analytics | Social Media Marketing | Adobe Photoshop and InDesign | HTML | CSS | SEO | Google Analytics | Event Planning & Project Management | Microsoft Office & Excel | WordPress CMS



