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[bookmark: _GoBack]Objective
Marketing Communications leadership position in a small to medium sized organization using my multi-industry expertise to strategize, develop, and design marketing communication promotions. My goal is to integrate graphic design, copywriting, and photography/video into the communications mix for measurable growth and success.
Skills & Abilities
	Adobe Creative Suites
	Digital Marketing
	MAC/PC Fluent
	Social Media Campaigns

	B2B-B2C Copy Writing
	Graphic Design
	Media Relations
	Team Leadership

	Branding
	Marketing Campaigns
	Photography & Video
	Website Design

	Communication Strategies
	Marketo/Constant Contact
	Project Management
	Web Metrics & Analytics



Professional Experience
Marketing Communications Manager | Barbara H. BRandt Creative Design | SEPT 2014 – present
Partner with SCC (a consulting firm) to help nonprofit organizations focus effectively on mission delivery and community impact. As Marketing Communications Manager (a freelance position) my role is to provide digital and print marketing communications strategies, and project management, including social media planning, websites, content development, marketing materials, and graphic design across the base of the clients.

· Develop digital marketing communications strategies and implementation for nonprofit organizations, managing each project from concept to completion, resulting in marketing communications delivery excellence across all media channels with measurable results.
· Strategize and manage the client’s marketing presence across the board. Craft creative concepts, write and design marketing communication materials such as request for proposals, assessments, strategic planning documents, client success stories, websites, brochures, program flyers, and annual reports. 
· Enrich clients' social channels, blog postings, and website content to increase online traffic by using an enhanced editorial calendar focused on relevant content, key words, and key user personas.
Marketing Communications specialist | SIMPSON HOUSING SERVICES | Sept 2014 – Mar 2015
Served as chief copy writer, storyteller, and graphic designer for this nonprofit that depended on engaging donors to accomplish its mission to house, support, and advocate for people experiencing homelessness. 

Guided the planning, development, and design of digital and print marketing communications for this nonprofit that serves more than 3,178 clients annually and communicates with more than 4,000 donors 
on a monthly basis. 
Created a 45% increase in donor engagement through targeted social media campaigns by developing and implementing an editorial calendar with vibrant and informative content and high-quality photos.
Contributed to the fundraising goal of more than $1,225,877 annually through oversight of the annual report, media relations, marketing campaigns, fundraising campaigns, and internal/external promotions for the organization and its work within the community. 
MARKETING COMMUNICATIONS SPECIALIST | INsite software | Feb 2014 – July 2014
Directed integrated digital marketing solutions for a high-technology company offering the leading eCommerce 
and shipping platform for companies needing solutions for B2B or B2C.

As Insite Software’s webmaster and social media strategist, created a 35% increase in user engagement 
over a 3 month period by designing and implementing an integrated editorial communications calendar.
Editor and manager for the company’s blog and eNewsletters. Enhanced and managed the editorial calendar for content, and focused on the key markets, SEO key words, user personas, and customer needs.
Integral member of the marketing team responsible for managing and implementing over 25 branded email marketing campaign themes from copy development through analytics. 
MARKETING COMMUNICATIONS SPECIALIST | Volunteers of america - MN | 2012 – 2014
Handled internal and external digital and print communications, for this major nonprofit organization providing a broad range of health, housing, and educational services to more than 23,000 people annually. 
Created an 82% increase in readership of a monthly newsletter for 800 employees and over 1000 volunteers. 
Enhanced the branding and reputation of VOA-MN within the community through thematically-based marketing content for the annual reports, website, program materials, direct mail pieces, and e-newsletters.
As Webmaster for VOA-MN’s website and Technology Strategist for the internal SharePoint site, strategized, 
planned, and designed all digital content for the internal and external audiences.
MARKETING COMMUNICATIONS SPECIALIST | B2b B2C Marketing Copywriter | rIMAGE | 2011 – 2012
Developed and delivered strategic marketing communication plans, digital, and printed materials to build market awareness for this company within the technology and disc publishing sector.
Increased online traffic and attention to Rimage by managing social media and digital online initiatives for product launches, product capabilities, and product updates.
Successfully brought Rimage to new audiences by implementing integrated marketing campaigns, including YouTube videos, promoted social media posts, press releases, website content, sales materials, white papers, e-newsletters, case studies, and corporate presentations.
MARKETING COMMUNICATIONS SPECIALIST | St Catherine UNiversity | Jan 2009 – Dec 2011
Marketing communications project management and student worker supervision for this busy continuing education department in nation’s leading private university for women. Increased visibility and attendance for major external events of the Leadership Institute and Continuing Education departments, through impactful copy writing, communications collateral, and website content.
Responsible for day-to-day office management, including five direct reports, budgeting, vendor management, event planning, customer service, and resource allocation.
Director of Creative Services | Graphic Designer| JL Buchanan | 2003 – 2008
Promoted to pivotal Director of Creative Services role within this business, providing category management, 
consumer insight, marketing, merchandising, and design for major U.S. retailers. Progressive addition of duties and responsibilities led to creative leadership role. As Director and team leader, interacted daily with account management, external customers, and senior leadership, providing excellent customer service and timely delivery of projects within budget constraints and tight timelines.
Led a team of six full-time employees in all functional areas of marketing communications, serving as the creative agency for the organization.
Guided the allocation of creative resources, budget and workflow within the creative agency. 
Lead Packaging Graphic Designer | Midwest of CANNON fALLS (cbk) | 1996 – 2003
Promoted to Lead Packaging Designer from Advertising Designer role in this national holiday, décor, and gift company that provides product and packaging designs to major U.S. retailers. 
Progressively took on a wider range of merchandising assignments, design and team leadership.
Led the creative design of packaging for this seasonal merchandiser of theme-based products for Easter, Halloween, and Christmas.

EDUCATION

St Catherine UNiversity | Bachelor of Science (B.Sc.) | Communication Studies
Brown college | Associate of Applied Science (A.A.S.) | Advertising and Graphic Design
Continuing Education Classes | Business writing | Writing for Social Media | writing for websites

VOLUNTEER SERVICE
Secretary and Board Member for Koinonia Retreat Center, 2014-present
Alumnae Council Member, St. Catherine University, 2014-present
