AMBER BULLIS
amber.k.bullis@gmail.com                                         Waconia, MN                                                                 952.239.5656
EDUCATION
St. Catherine University, St. Paul, MN

Masters of library and information science, expected graduation: December 2015
University of Wisconsin, Madison, WI
B.A., political science, journalism, and strategic communications, 2009
PROFESSIONAL EXPERIENCE 
Marketing Database Analyst 







   September 2013-Present
Thomson Reuters, Eagan, MN
· Act as a cross functional business partner to create segmented lists for targeted marketing including email, direct mail, telemarketing, and demand generation campaigns 
· Work closely with marketers, including senior level leaders, to strategize on campaign lists and increase sales productivity
· Manage collection and distribution of 2,000+ weekly opportunities to account managers using SalesForce.com
· Created best practices documents and partnered with marketers to create more efficient campaign requests
· Managed implementation of predictive analytics to direct mail marketing to increase ROI
Marketing Specialist, Marketing Coordinator




              March 2011-August 2013

Capstone Publishers, Edina, MN
· Successfully prioritized, managed and created marketing materials for three channels: library, trade and digital
· Co-led tradeshow booth planning and management for American Library Association conferences and Texas Library Association conferences

· Developed and executed back to school and summer reading campaigns

· Managed third party publisher collateral for account managers
· Led marketing analytics efforts
· Created and executed 2013 eblast schedule
· Managed nationwide DC Comics™ and Tony Hawk writing contests
· Managed distribution advertisements and $50,000 budget
· Created content and student activities for websites, including www.CapstoneKids.com
Sales Operations Coordinator 





                       August 2009-February 2011
Capstone Publishers, Edina, MN
· Developed and fostered relationships with sales representatives to better understand needs and deliver solutions

· Created correlations, collection development, and opening day collection reports for sales representatives to increase sales productivity 
· Created territory specific sales analyses

· Acted as a cross functional liaison between sales representatives and internal departments
· Managed monthly newsletters for library, classroom, and myON reader

· Developed content for on-boarding new sales representatives
· Managed the distribution and communication of monthly commissions 

· Reorganized and managed RepNet, a sales representative internal website
SKILLS
· Proficient in Microsoft Office programs: Excel, Word, PowerPoint, Publisher, Access
· Proficient in IBM campaign (Unica campaign), a cross-channel campaign management solution
· Proficient in Google Analytics
· Working knowledge of SalesForce.com
· Working knowledge of SQL
