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SUMMARY OF PROFESSIONAL QUALIFICATIONS
•   Advanced exceptionally strong creative skills, including thorough understanding of visual design principles and strong visual acuity and the ability to translate these skills into engaging and clear marketing products
•   Extensive background in the conception, design, distribution and measurement of marketing collateral materials 
•   Organizational and leadership skills in managing a team of professionals  
•   Excellent written and oral communication skills
•   Organizational and Strategic Planning experience
•   Knowledge of integrating and leveraging current social media channels to assist with brand education and realization of revenue goals
•   Experience in working with various media channels in posturing and positively positioning products, brands and various service lines  
•   Internal experience in the private sector with contract negotiations, policy compliance, and regulatory limitations

PROFESSIONAL EXPERIENCE
Recent Self- Employment Opportunities 
Yesisbest (ebay Power Seller), Brighton, CO, 1999 – Current
Mark Baros Professional Photography & Videography, Brighton, CO 2010 – Current
Antique Dealer at Brass Armadillo, Denver, CO, 2013 - Current

•   Manage procurement process for all inventories while preparing items for the sales process. 
•   Implement unique marketing and sales tactics to assure inventory realizes maximum earnings potential. 
•   Maintain exceptional customer satisfaction (100% ebay Power Seller) as product is properly packaged and delivered to buyers. 
•   Utilize creative talents by providing Photographer & Videographer services. 


Marketing and Creative Services Manager
Platte Valley Medical Center, Brighton, Colorado, 1997-2012

•   Senior Management of a Joint Commission on Accreditation of Healthcare Organizations (JCAHO) accredited hospital facility. Responsible for all aspects of marketing, administrative, fiscal, and vendor management
•   Responsible for creating a fully accessible educational YouTube channel, website, and affiliate physicians websites that increased active participation by over 200%
•   Designed and managed all aspects of various service-line and PVMC Foundation marketing campaigns. These efforts assisted with the hospital achieving revenue growth of over 90% during the preceding ten-year timeframe and the Foundation consistently obtaining campaign fiscal goals. 
•  Leadership in the setting and achieving of strategic and organizational goals
~   Participated in creation of city-wide disaster planning 
•   Internally, created a visual communication program for staff in regards to all aspects of measuring patient satisfaction. The program was called The Patient’s Voice, it was a video series that helped achieve an exceptional rating for PVMC 


Co-Owner
Creative Marketing Solutions, Brighton, Colorado, 1996-2006  

•   Along with my business partner, we created and operated a small advertising agency serving companies in the north metro corridor.
•   Duties included the creation of marketing plans and sales tactics for mostly smaller startup companies.
•   Created Brand and Identity packages that helped clients better align with their target markets. 
•   Created unique and highly successful direct mail campaigns that realized as much as a 150% return on investment.
•   Conducted a series of educational marketing seminars with the North Metro, Brighton, and Greeley Chamber of Commences. Topics included “How to Measure the Effective of Your Marketing Dollars” and “How to Define Your Audience” to name a few. 
•   Created, managed and funded the annual Rocky Mountain Health and Fitness Expo which was held at the Colorado Convention Center 1997 - 99


Marketing and Sales Director
Tele-Communications Inc. (TCI of Colorado), Denver, Colorado, 1994 - 1996

•   Created an entire department for a new service line (digital satellite television) that was initially being offered at the time. As such, I worked with HR in creating job descriptions, interviewing candidates and assembling my team. Positions included a Marketing Coordinator, Warehouse Manager, Office Manager, Residential and Commercial Installers, Customer Service team, and both Internal and External Sales team. 
•   My employee management skills included the documentation and recommendation of corrective and disciplinary actions, creating performance plans and appraisals, and resolving informal grievances.
•   Created marketing collateral materials that included print, cable television, direct mail and field marketing.
•   Developed sponsorships with professional sports teams (Colorado Avalanche, Colorado Rockies, Colorado Sky Socks).
•   The Denver Market was second in sales volume nationally after only ten months of the conception of the department. We hit the road running in a very aggressive and competitive marketplace.


Promotions Manager
Washington State Lottery, Olympia, Washington, 1988 - 1994

•   Created all the consumer and retailer sales promotions and managed every detail including all visuals, legal, distribution, and vendor fulfillment.
•   Managed a promotions budget of over $3 million. 
•   Stretched the traditional boundaries of marketing at the time by creating additional methods of visually communicating to the public the current lottery jackpot amount. This was done via interactive arena signage at all Seattle Mariner baseball games and became the impetus for other state lotteries to follow. 
•   Became the on-camera Lottery person who selected the winning numbers on television.
•   Created and nurtured several new alliances with area non-profits at a statewide level. This included strategic partnerships with the Boys and Girls Club of Washington State, The Evergreen Society, and the Made in Washington alliance. These efforts resulted in both the state and the non-profit identity receiving additional revenue income and brand awareness

VOLUNTEER EXPERIENCE 
2012 - 2013 - American Stroke Association - Volunteered my multi-media talents in creating PSA's that helped promote their services as well as visually documenting the STRIKE-OUT-STROKE events with the Colorado Rockies at Coors Field.

2009 - 2013  - Relay-For-Life Team Captain – In addition to my own team, I also lead the PVMC team and created various events and opportunities for giving which consistently yielded over $15,000 annually in donations (most of any other area team).

May 2011 - Created and managed a community BIKE FOR KIDS campaign that resulted in over 45 new bicycles being distributed free of charge to area under-served elementary schools. 


AWARDS & HONORS
2012 Person of Vision Award - Brighton Lions Club
2011 Nominated Citizen of the Year - Brighton, CO


EDUCATION
University of Northern Colorado 
BS degree in Business Administration with an emphasis in Marketing


REFERENCES 
Charmaine Weis, PVMC Director of Communications  (303) 910-4810
Mark Humbert, Publisher, Local Color News Magazine  (303) 659-1637
John Hicks, CEO/President - Platte Valley Medical Center  (303) 498-1601
Dr. Emily Baker, Owner, PLAY Pediatric Therapies  (303) 819-7228
