Nicholas Foreman
35 Brighton Path.  Hudson, WI 54016  (952) 923-3200, nicholas.c.foreman@gmail.com
QUALIFICATIONS
I am a dedicated marketer with years of professional experience in the fields of graphic design, promotions, sales, lead generation, and customer service. Achieves set goals beyond desired results.  Experience working with well-known brands such as:  Budweiser, NFL, MLB, Delta Airlines, and many others.
APPLICATION PROFICIENCY
Expert-level proficiency in the following software and applications: Adobe Creative Cloud (Photoshop, InDesign, Illustrator, Fireworks, Dreamweaver, & After Effects), Salesforce.com, iMovie, Cybrlink Power Director, Garageband.  I possess an excellent understanding of JavaScript, HTML, and CSS, Microsoft Office (Word, PowerPoint, Excel, Outlook, Publisher, Access), Final Cut Pro, and Pro Tools.
MARKETING AND GRAPHIC DESIGN EXPERIENCE

Graphic Design (Fixed Term), Bosch Packaging/Aerotek, New Richmond, WI
01/2015 – Current

· Short term Marketing and Graphic Design contractor.

· Produces graphics and copy for brochures, newsletters, website updates, email campaigns, etc.

· Records and edits video of products for marketing, training, and sales purposes.

· Updates internal website using Content Management System.

Graphic Designer, 3M Commercial Solutions/Access Partners, LLC.  Maplewood, MN
08/2013 – 01/2015
· Created a variety of graphical assets within the Adobe Creative Suite to fulfill marketing, print/production, and customer branding projects.
· Improved the Nissan Graphic Incentive Program with preliminary design layouts and customer logo rebuilds, which then leads to a higher project completion rate and increased revenues.
· Coordinated installations of vehicle graphics across the country in a timely manner while maintaining the highest level of customer service possible.

Marketing Assistant, Office Team (IDeaS – A SAS Company), Bloomington, MN
06/2012 – 05/2013

· Worked as a team to develop marketing strategies for hospitality revenue management software on a global scale.
· Initiated successful direct mail and internet marketing campaigns from the ground up through research, data entry, networking, and meeting goals.  Two separate internet campaigns would go on to generate over 1,000 sales leads in three months.

· Assisted with the planning of Global Summit Workshops across the world.

· Designed the monthly company newsletter.

Brand Ambassador, 5 Hour Energy, St. Paul, MN
04/2011 – 03/2012

· Conducted research of consumer positioning of the product.

· Highest lead generator on the team each month, with an average of three leads per day.

· Performed retail audits of competitor products.

· Composed daily shift plans for fellow brand ambassadors, and recruited new team members.

· Revitalized displays for special events such as:  MN State Fair, trade shows, expos, etc.

EDUCATION

 Bachelor of Science in Marketing Communications
-       University of Wisconsin-River Falls (UWRF), December 2011



